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Buick Dealer Growth 

“Rock of Gibraltar” 

Chrysler’s Life Story 
- ~—-ee - 


By 


Chris Sinsabaugh 


. 


ILL HUFSTADER’S little 
black book withholds none of 
its secrets from the column—at 
least not this 

week when the 

general sales 

manager of 

Buick thumbed 


its pages for my | 


edification, me 
peeking over his 
shoulder as he 
offered his evi- 
dence in sup- 
port of the com- 
pany’s ‘37 slo- 
gan—“It’s Buick 
Again.” 

What started the thumbing was 
a reference to discussions some- 
times indulged in, in which state- 
ments have been made that the 

}mofe automobiles dealers sell, the 
more money they lose. Which 
s.:fement was refuted by Huf- 
}stader by information gleaned 
from the little black book. 

* ” * 

“WHY,” SAID Hufstader, “our 
distributors and dealers as a 
whole made, through June of this 
year, 33 per cent more net profit 
than for the first half of ’36. 
And '36 was 300 per cent better 
than for the samé period in '35. 
Our dealers have not had a single 
ed month in this year’s first 
alf. In ’36 there were two and 

ee in 35. Had we been able to 

ve them the cars in February 
four « year—strike was on then 


W. F. Hufstader 


ur dealer net profit would have 
nm at least one and a half mil- 
on dollars more, for the demand 
ts there. Our retail volume has 
n growing all the time. 


“Before I go any further, let 
Ze pause to tell you of the 
foowth of our dealer body. Right 
ow we have the greatest num- 
r of retail outlets in Buick’s 
ry—2,826. This high count 
not been attained by enlarg- 
g our representation in the big 
‘ities. The gain comes from the 
smaller towns which have given 
us 200 more outlets than we had 
ta year ago—towns where they sell 
om 10 to 50 cars a year, giving 
greater penetration, and mean- 
ng the distribution of at least 
,000 units.” 
* * a 
“PARTICULARLY pleasing is 
of the 2,826 outlets, 1,030 are 
lling Buick exclusively. Com- 
» this with '35 when we had 
aly 202 exclusives. And look over 
r dealer list. There you will 


Founded 1925 





UAW Attacked by Sloan 


Decline in Profits 


For Half Laid to 
Wildeat Strikes 


DETROIT. — Blaming 
wildcat strikes for a $22,- 
377,272 drop in General Mo- 
tors Corp. earnings during 
the second quarter, Alfred 
| P. Solan jr., chairman of GM’s 
board, this week called for legis- 
| lation binding labor to its con- 
| tracts. 
| This 
| Sloan’s 





statement, contained in 


report to 


and came in the midst of prelim- 
inary discussions between GM 
and United Automobile Workers 
}union, preparatory opening of 
| negotiations on revision of the 
|'GM-UAW contract signed last 
February. Thursday, after three 
days of parleys, the union 
|had as yet failed to assure GM 
conferees that President William 
|S. Knudsen’s demands for com- 
|plete elimination of wildcat 
| strikes would be carried out by 
the union. 

Knudsen, in a previous letter to 
Homer Martin, president of UAW, 
had stipulated that, before nego- 
tiations would begin on proposed 
revisions of the GM-UAW con- 
tract, which expires Aug. 11, the 
corporation would have to be 
assured the end of “unauthorized” 
strikes which have plagued GM 
ever since signing of the pact 
last February. Knudsen also de- 
manded that the corporation be 
given the power to fire workers 
precipitating strikes in violation 





of the pact; that the union must 
discipline its men for violations 
of contracts, and that failure of 
the union to halt strikes and 
stoppages of production would 
give GM the right to end the 
agreement. 

Meanwhile, the three-week Na- 
tional Labor Relations Board 
hearing on charges that the Ford 
Motor Co. violated the Wagner 
Act was due for adjournment Fri- 
day evening. The hearing, which 
has produced nothing to show 

(Continued on Page 2, Col. 1) 


Ford Ups Prices 
On Certain Cars; 
Base Stays Same 


DEARBORN.—While the Ford 
base price remains unchanged, 
price increases ranging from $15 
to $35 on certain body types were 
announced Friday by the Ford 
Motor Co., to take effect Monday, 
Aug. 2. ; 

Not included in the increase 
are five types of passenger cars 
and all trucks and commercial 
cars. The increase is attributed 


stockholders, | 
featured the week’s labor news| 








oo 
Financing ot 


New Cars 


Shows Drop in Volume 





WASHINGTON.—Dollar volume 
of retail financing of new pas- 
senger automobiles showed a de- 
cline of 2 per cent for the month 
of June as compared with June, 
1936, but an increase of 65 per 
cent as compared with June, 1935, 
|according to preliminary  esti- 
| mates by the department of com- 
|} merce. Compared with May, 1937, 
| there was an increase of about 2 
| per cent. 

Aggregate volume of financing 
for the first six months of this 
year was about 2 per cent below 
the first six months. of 1936. but 
about 58 per cent higher than for 
the corresponding period of 1935. 


Percentages are based on daily 





average figures with each busi- 
|ness day of the week weighted 
according to the relative volume 
of business as determined by ex- 
perience in the trade. Comparison 
of June, 1937 with the same 
month of previous years and the 
percentage changes from May to 


DETROIT.—Hundreds of coach 
trailer owners and dealers, as well 
as a representative number of 
trailer manufacturers, will descend 
on Orchard Beach Park, two miles 
north of Manistee, Mich., for the 
annual summer convention of the 
Automobile Tourists’ Assn. and 
coach trailer show, starting Sun- 
day, Aug. 1, and running until 
Aug. 10. 

This show, which has already 
definitely assigned spaces’ to 
Vagabond, Elcar, Covered Wagon, 
Hayes, Palace, Kozy, Alma, Ander- 





The Top Ten 
PASSENGER CARS 
First Ten in Registrations 
as Reported in ADN Today. 
1937 1936 
Pos. Make Pos. 
1—477,665 Ford 403,059— 2 
2—399,702 Chev. 511,560— 1 
3—254,847 Plym. 251,794— 3 
4—139,450 Ddge. 126,280— 4 
5—112,953 Pont. 89,179— 6 
6—103,470 Olds. 105,311— 5 
7—100,301 Buick 78,958— 7 
$— 55,512 Pack. 27,683—11 
9— 51,730 Hud.* 53,793— 8 
10— 46,234 Chrys. 29,711—10 

* Includes Terrapiane. . 
Total All Makes 
1,933,393 . 1,793,499 


See Total Registrations to Date, 1937- 
1936, pages 16 and oa ‘jaswe: 


, June in past years are shown 

below: 

Comparisons of June 1937 with 

Same Month of Previous Years 

June 1937 was: 

lower than June 

higher than June 

higher than June 

higher than June 

higher than June 

higher than June 

higher than June 1930 

lower than June 1929 

Percentage Changes 
from May 

1937 

1936 

1935 

1934 

1933 

1932 

1931 


1936 
1935 
1934 
1933 
1932 
1931 


7.7% 
64.9% 
67.6% 
166.9% 
206.5% 
88.3% 
26.5% 
6.0% 

June 


+ 23 
+ 29 
L 15 
+ 11 
115.3 
+-10.6 
11.8 


June 
June 
June 
June 
June 
June 
June 
June 1930 0.0 
June 1929 0.0 
Estimates are based on figures 
reported to the bureau of census 
by a sample group of large fi- 
nance companies. 





Two Trailer Shows Open 


Next Week in Michigan 


By JACK WEED 


son and General Body, will be as 
large from all present indications, 
according to Capt. Edward Jung- 
clas, president of the association, 
as the show which was held dur- 
ing the summer meeting at the 
same park last year. This is the 
third straight year in which the 
ATA has had a trailer show at 
this 24-acre state park on the 
shores of Lake Michigan. 

At last year’s convention the 
high spot in attendance found 
some 285 trailers encamped on the 
park grounds and some 30 dif- 
ferent trailers on exhibition in the 
show grounds. 

This year’s showing by the 
manufacturers no doubt will not 
be as elaborate as the showing last 
year, but the dealers who attend 
will get an indication of what tre- 
mendous strides have been made 
in improving the vehicles in the 
short space of one year. 

Capt. Jungclas reports. that 
many manufacturers, who have 
not as yet definitely signed up for 
space, have indicated in their in- 
quiries that they will have trailers 
on the show grounds. Because of 
the informality and the ability to 
expand the open air showing un- 
der the apple trees, many manu- 
facturers do not definitely commit 
themselves until they roll into the 
grounds with their vehicles. 

Another great outdoor trailer 
sow opens. Aug. 2 at Keshena, 

is. ' « 

This show, which is run in con- 

(Continued on Page 16, Col. 4) 





Industry Makes 
Strong Showing 
Despite Strikes 


Outlook for Second Half 
Is Held Optimistic 
By Financiers 


By C. J. ALEXANDER 
ADN’s Wall Street Correspondent 


NEW YORK.—More than 
a score of important auto- 
motive corporations have re- 
ported earnings for the sec- 
ond quarter and first half of 


this year and the following re- 
actions are noted in Wall Street: 


| Generally speaking, Wall 
Street feels the automotive 
industry has made thus far in 
1937 a remarkable showing in 
view of the labor troubles which 
interrupted production and pre- 
vented the industry from supply- 
ing the full demand for motor ve- 
hicles. 
‘) The outstanding surprise was 
the ability of the parts and 
accessory companies, as a group, 
to show an increase in combined 
net income over a year ago, both 
in the second quarter and the 
first six months. 
‘2 The Chrysler report, although 
“ showing a moderate decrease 
in earnings for both periods, was, 
when coupled with the liberal 
$3.50 dividend, more _ favorable 
than had been anticipated. Chrys- 
ler stock jumped more than two 
points in the first session fol- 
lowing the report July 23. 
A. The General Motors report 
was almost exactly in line 
with expectations. In view of the 
fact that it was, as in the case of 
Chrysler, a good showing in the 
face of labor disturbances, GM 
stock moved in line with the mar- 
(Continued on Page 18, Col. 1) 


Chevrolet Builds 
Its Millionth °37 
Model July 28 


FLINT.—The 1937 model year 
took its place today as the third 
successive year in which Chevro- 
let has produced more than 
1,000,000 units and the sixth time 
in the history of the company 
that more than 1,000,000 cars of 
any one model have been built. 

The 1,000,000th 1937 model Chev- 
rolet was completed here Wed- 
nesday, two weeks after the pro- 
duction of the 13,000,000th car 
since the founding of the com- 
pany 25 years ago. 

The first year in which Chevro- 
let produced more than 1,000,000 
units was 1927. In 1928 and again 
in 1929, the company built more 
than 1,000,000 cars and trucks: 
Production passed the 1,000,000 
mark again in 1935, repeating the 
achievement in 1936. Chevrolet 
led the automobile. industry in 
sales during eight of the past 10 


years. 





(Continued from Page 1) 


Ford discriminated against unions 
or union men, came to a head 
following a disturbance in May at 
gates of the Ford Rouge plant 
when UAW organizers attempted 
to distribute propaganda concern- 
ing the union. 


Results of the hearing in which 
hearsay and rumors were per- 
mitted as testimony, will not be 
known for some time. John A. 
Lindsay, trial examiner of the 
NLRB, will go to Washington fol- 
lowing close of the hearing to 
make his report to the NLRB. 
The board’s decision will not be 
rendered until after a detailed 
study of the proceedings and fol- 
lowing filing of briefs by both 
parties. Ten days is allowed for 
the latter. 


On the steel labor front, marked 
by riot, Monday, at the Cleveland 
plant of Republic Steel Corp., the 
highlight of the week centered on 
talks made in Detroit by Tom M. 
Girdler, chairman of Republic, 
who led the winning fight in steel 
against John L. Lewis’ CIO. 

“He’s all done,” Girdler de- 
clared in referring to industry’s 
No. 1 bogey. “Lewis started a 
campaign and ran _ into’. un- 





De Soto Regional 
Men to Meet in 
Detroit Aug. 2-6 


DETROIT.—De Soto field rep- 
resentatives will gather in Detroit 
next week for a five-day business 
meeting at the Book-Cadillac 
Hotel. 

Led by the managers for De 
Soto’s thirteen regions, the group 
will include merchandising man- 
agers and district managers from 


all of the 48 states. The meetings | 


will open Monday morning and 
close Friday afternoon. 

“Most of the sessions at this 
meeting will be devoted to gen- 
eral discussion and planning for 
the remainder of 1937,” J. B. 
Wagstaff, general sales manager 
for De Soto, said in commenting 
on the meeting. “We also plan to 
devote considerable time to re- 
viewing the results of our service 
modernization program. We feel 
that the addition of new facilities 
and the installation of modern 
equipment in De Soto dealers’ 
service departments during 1937 
has been one of the high spots 
of the year.” 

More than 125 men will attend 
the meetings. The regional man- 
agers who will be present are: 
George P. Dean, Atlanta; John R. 
Berry, Boston; E. J. Barlow, Chi- 
cago; Fred R. Cooper, Cincinnati; 
W. C. Hedrick, Dallas; L. J. Han- 
nah, Detroit; F. H. Huttmann, 
Kansas City; C. W. Bloom, Los 
Angeles; H. M. MacDonald, Min- 
neapolis; K. Ray Spencer, New 
York; F. M. Hunt, Philadelphia; 
Lawson Henry, St. Louis; Arnold 
Reading, Seattle. 


New Goodyear 


Heaters Ready 


AKRON.—Formal announce- 
ment of a new and revolutionary 
line of automobile heaters for 
1938 has been made by the Good- 
year Tire & Rubber Co. The new 
Goodyear heaters have been de- 
signed to combine appearance in 
keeping with the interior of 
modern cars, increased heating 
capacity and other improvements. 

The “Double Eagle” and “All- 
Weather” models are said to have 
these new features: (1) more ef- 
ficient defrosting than ever be- 
fore; (2) two new foot warmers; 
(3) new method of heat distribu- 
tion. 
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Sloan Blames UAW for Drop in Quarter Profits 


GM, Union Parley Pending; 
Ford Hearing Nears End 


expected resistance, or, in other 
words, he took too big a bite and 
had difficulty chewing it,” Gird- 
ler chuckled. 


iv 


Elaborating on his suggestion |}. 


for legislation to force responsi- 
bility on unions, Sloan asserted: 

“Sooner or later there is bound 
to come a recognition on the part 
of the community at large as to 
the unreasonable and _ unneces- 
sary losses which it is sustaining 
by such experiences as General 
Motors has been subjected to 
during the period under review.” 


Sloan said the corporation had 
been unable to produce enough 
automobiles to meet consumer de- 
mands during the first six months 
of 1937 largely because of “wild- 
cat strikes.” 


He said there had been “only 10 | 
working days” from Feb. 11, when 
the general strike was settled, to 
July 1 without “interruptions of 
some form or other.” 


“And all this notwithstanding 
the fact that the contract entered 
into with the United Automobile 
Workers of America specifically 
set forth that there would be no 
interruptions,” Sloan continued. 

“It is perfectly evident that 
what has happened was occa- 
sioned through inability on the 
part of the union leadership to 
control their own followers.” 


Sloan reported the corporation’s | 
net earnings for the June quarter 
were $65,731,100, or $1.48 a com- 
mon share, compared with $88,- 
108,372, or $2 a share in the June 
quarter last year. Net earnings 
for the six months were $110,- 
545,266, equal to $2.47 a common 
share against $140,572,546, or $3.17 
a share in the first six months 
of 1936. 

He suggested that if labor lead- 
ers failed to develop a “proper | 
respect” for contracts, “responsi- | 





| 


Murphy Vetoes 
His ‘Model’ Law 


LANSING. — Assailed by 
United Automobile Work- 
ers’ union as a backward 
step, Gov. Frank Murphy’s 
model state labor relations 
law, passed by the 1937 
state legislature, was tossed 
into the veto hopper Friday 
when the legislature _re- 
fused to rewrite the original 
clause restricting picketing 
to workers actually on 


Buick July 





strike. 


Immediately after ad- 
journing the 1937 session 
Friday, the legislature was 
called back into _ special 
session by Gov. Murphy to 
reconsider the labor legis- 
lation again from the be- 
ginning. The vetoed law, 
considered by Gov. Murphy 
and others as a solution to 
labor difficulties which have 
beset Michigan this year, 
gave broad compulsory 
power over labor, would 
have clamped down on the 
so-called “flying squadrons” 
of the UAW and would 
have ended importation of 
pickets. 








bility must be superimposed from 
without by due process of law.” 

Forecasting a rise in the price 
of automobiles, Sloan said in- 
creases in the cost of labor and 
materials must of necessity be 
reflected “in the form of a sub- 
stantial increase” in selling 
prices. 

“Just how much this must be,” 
he added, “it is impossible to 
state at this time because the 
facts are not yet available.” 


Peis mi. ae a 


SU INT 


TWO MEMBER CARS of the 


which is now traversing the western part of the country, are shown 
Miss Belen Ortega, mistress of ceremonies at the Texas 
| concert program, is shown with H. 
Motor Sales at Dallas, standing beside the Pontiac entry in the test 
during visit to Dallas Pan-American Exposition. Bottom: 
of Keith-Oliver Chevrolet Co., Dickson, Tenn., standing alongside a 


here. Top: 


Chevrolet entry in the test. 


Le 





Texaco National Road Test Fleet, | 


B. Lang, sales manager of Pontiac 


M. J. Keith, 








Hupp Expands 


Export Force 


For 38 Model 


DETROIT. Appointment of 
four district representatives of the 
export division of Hupp Motor 
Car Corp. is announced by Verne 
H. Wilcox, export manager. 


Those named are John F. 
Mauro, district representative for 
Continental Europe, British Isles, 
the Mediterranean area and the 
Near East, with headquarters in 
London and Brussels; E. G. 
Willems, district representative 
for Eastern Asia, the Netherlands 
East Indies and Northeastern 
Africa; A. V. Gulliver, Johannes- 
burg, S. A., district representative 
for southern and western Africa, 
and H. B. Phipps, sales repre- 
sentative in Australia, Tasmania 
and New Zealand. 

Wilcox said that Hupp .is rapid- 
ly expanding its entire export 
structure in preparation for pro- 
duction of 1938 models, which will 
start early in August. 


Soap Box Derby 
Tickets on Sale 


DE TROIT.—For the conven- 
ience of Detroiters planning to 
attend the Soap Box Derby finals 
at Akron, O., Aug. 15, Chevrolet, 


| co-sponsoring the event with the 


Akron Beacon-Journal, has ar- 


|}ranged with Postal Telegraph to 


Sales Rise | 


39 Per Cent Over 1936) 


FLINT.—tThe Buick division of 
General Motors has experienced 
an exceptional volume of retail 
sales thus far in July with the 
prospect that the month will rank 


| among the four best of the year, 


according to W. F. Hufstader, 
general sales manager. 

The executive announced that 
domestic retail deliveries for the 
second 10 days of July totaled 
6,094 cars comparing with 6,144 
in the first 10 days of the month 
and 4,376 in the corresponding 
period a year ago. This was a 
gain of 1,718 units or 39 per cent 
over the 1936 volume. 

Sales showed a smaller summer 
decline than was registered at 
this time a year ago and were ex- 
pected to continue at or above 





Texaco Test Fleet 
Crosses Desert 


DEATH VALLEY, Calif.—Tex- 
aco national road test fleet Tues- 
day crossed Death Valley, run- 
ning from the farthest negotiable 
road on Mount Whitney (14,496 
feet) to Badwater, the lowest de- 
pression in North or South Amer- 
ica, 280 feet below sea level. 


Minimum desert temperature 
was 107 and the highest 130, aver- 
age 120. 


William Harrigan, Texaco en- 
gineer in charge, brought the fleet 
through as a unit with only nor- 
mal precautions for cooling in the 
desert and driving over danger- 
ous mountain passes. 


China Favors Diesels 


WASHINGTON.—Diesel motor ve- 
hicles registered in China at the end 
of 1936 increased by 585 units, or 
100 per cent, compared with the pre 
ceding year to total 1,110 units, ac 
cording to a commercial report - 
the department of commerce. Ap- 
motor, vehi 95-per cent of the diesel 
motor vehicles registered. in China 
are of German manufacture, it is 
atated. Diesel motor vehicles are 
said-to be favored:in China. 


present levels for the remainder | 
of the month, Hufstader said. 

The executive said that produc- | 
tion is being maintained at more | 
than 1,000 cars a day to meet the! 
continued demand with unfilled 


orders at the factory in excess of | 


16,000 units. 


Used car sales by Buick dealers 
during the second 10 days of July 
totaled 10,474 units against 9,847 
in the first 10 days of the month, 
with used car stocks reduced to 
30,171. At the current rate of sales 
this represents a turnover of the 
total used car stock once every 
27.3 days. 


iiaiaek, Wale 
To N. H. Dealers 


MANCHESTER, N. H. (UTPS). 
—A. N. Benson, general manager 
of the National Automobile Deal- 
ers’ Assn., was principal speaker 
at the annual banquet and meet- 
ing of the New Hampshire Auto- 
mobile Dealers’ Assn. here. Ben- 
son, who was making a New 
England tour visiting various 
dealers’ groups, talked on the 
subject, “Will the Profit Oppor- 
tunity for Automobile Dealers Be 
Increased by Government Regula- 
tion?” 

The session was in charge of 
Leigh S. Hall of Concord, presi- 
dent of the New Hampshire as- 
sociation, assisted by Leon M. 
Fitch, of Manchester, secretary- 
treasurer. Hall was renamed 
president, and the following of- 
ficers were also re-elected: Harold 
J. Hart, Wolfeboro, vice-president, 
and Leon H. Fitch, Manchester, 
secretary-treasurer. 


Elected to the board were: H. 
Lintott, Nashua; V. D. White, 
West Ossipee; J. C. Woods jr., 
Keene; H. H. Downing, Littleton; 
Leon M. Fitch, Manchester; E. H. 
Labine, Nashua; Leigh S. Hall, 
Concord; R. W. Greenway, Dover; 
Harold Fairbaks, Newport; Hal- 
sey Gibson, Manchester; Leander 
G. Lynn, Meredith; Harold’ J. 
Hart, Wolfeboro and Maurice 
Grant, Weare. ~" 





’ 


| ready for last year’s race, 


handle advance ticket orders at 
the latter’s office in the ground 
| floor corridor of the General Mo- 
tors Building, it has been an- 
nounced. 


In spite of the fact that there 
are many more seats than were 
indica- 
tions at Akron are that space will 
be at a premium, owing to the 
larger entry list and the generally 
heightened interest. Hotel rooms 
in the city are being sold with 
the understanding that they must 
be vacated before the Derby 
week-end, when all facilities will 
be taxed. 


Seat accommodations will con-. 
sist of 2,000 grandstand seats at 
$1; 6,000 bleacher seats on the 
west side of the course, at 50 
cents; and 14,000 bleacher seats 
at 25 cents. In addition, there are 
75 boxes, with eight chairs each, 
the latter priced at $1 a chair. 
All seats are reserved, the pro- 
ceeds going to Akron civic agen- 
cies cooperating in the event. 


Orders received at the Postal 
office will be wired to Akron with 
the money, and will be delivered 
at the buyers’ option either to 
Postal, for pickup, or to the pur- 
chaser direct, by mail. 


Ala. Dealers Unite 
For Sales Drive 


MONTGOMERY, Ala. (UTPS) 
—With the new model season just 
around the corner, the principal 
automobile dealers here have 
banded together for a city-wide 
co-operative drive to clear their 
used car lots before fall. 


Full page ads are being run in 
local newspapers on a co-opera- 
tive basis. Radio advertising is 
being used and each dealer has 
dressed up his used car depart- 
ment especially for the occasion. 


N. C. Association Meets 


ASHEVILLE, N. C.—C. C. Efird, 
of Albemarle, is the new president 
of the North Carolina Truck Own- 
ers’ Assn., which held its sixth an- 
nual convention here last week. W. . 
Cc. Honeycutt, of Black Mountain, 
was elected vice-president and Miss 
Francés Johnson, _ Raleigh, 
chosen. 'secretary- ~treasurer for the 
ensuing year. 


sab asaee ota 
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Little Cleanup 1 P 
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New, Used Car Stocks Found Comparatively Low 


Difficulty 


Likely, ADN Poll spades: , 


ADN’s hails sisiauiiine This Week Asked 


The Following Questions: 


How heavy are new and used car stocks? 
moving relatively as fast as new cars? 
any cleanup difficulty on new or used cars? 


Are used cars 
Do you anticipate 





} 
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DETROIT.—New and used car/ month of the year for the valley | 


stocks are comparatively low} 
throughout the country, and little 
difficulty is ex- 
pected in clean- 
ing up models 
before announce- 
ment time, a 
cross-section 
survey made this 
week by ADN’s 
Inquiring Re- 
porter indicates. 

Sale of used 
vehicles is re- 
ported relatively 
as fast as new 
car sales in 
Boston, Lincoln, 


INQUIRING 
REPORTER Neb., Denver and 
San Francisco, 


dealers of which cities were 
covered by the survey. The ratio 
in most cases around normal, and 
the demand is reported as con- 
tinuing brisk despite the fact 
sales to farmers is being held up 
considerably due to heavy work 
on crops at this time. 

Conditions in all sections covered 
are reported exceedingly bright, 
with prospects of heavy sales in 
the fall. Only San _ Francisco, 
where the recent ship and hotel 
strikes have slowed up buying 
considerably, reported any anx- 
iety over the future but effects 
of the strikes were not expected 
to be felt for long. 

Following are some of the dealer 
comments received in this week's 
survey: 

Otis Larson, president, Larson- 
Nash Motors Co., Denver.—‘“At 
the present time we have on hand 
more new cars than at this same 
time a year ago, but the outlook 
is that if no more are received we 
will be out of cars by August or 
September. We have experienced 
no difficulty in selling new cars. 
Our used car stock right now, ac- 
cording to our inventory, shows 
that it is $2,000 under what it was 
a year ago. Demand for both new 
and used cars have slumped dur- 
ing the past two weeks, but that 
is only natural. Our dealers re- 
port that farmers have been busy 
harvesting their crops and have 
had no time to purchase cars. 
Dealers are optimistic due to the 
crop outlook. Crops look better in 
this section right now than at any 
time for the past several years. 
We do not anticipate any cleanup 
difficulty on new or used cars as 
far as we are concerned.” 

Boston. — New and used car 
stocks today in Boston average 
lower than at this time a year 
ago. Some dealers say their in- 
ventory now on hand runs from 
$40,000 to $70,000 against a com- 
parative of $100,000 to $150,000 a 
year ago. The used cars repre- 
sent in numbers about 20 per cent 
more than new cars. As the Bos- 
ton dealers see the picture there 
will be no difficulty in the clean- 
ing up of 1937 cars when the 1938 
models are announced. 

George S. Daniels, vice-presi- 
dent, Daniels Wells, Inc., Oak- 
land, Calif—‘“Both new and used 
car stocks are O.K.. Not even 
normal. Our new car supply is 
less than we will sell; used cars 
are moving at about the same rate 
as new cars. We do not anticipate 
any cleanup difficulty. But on the 
other hand, we do anticipate a de- 
mand in excess of the supply at 
profitable prices. It should not be 
necessary to cut prices to ac- 
complish the cleanup. In support 
of this opinion I cite reports just 
received from the San Joaquin 





dealers and prospects are bright | 
for August.” 


H. 8S. Galloway, sales manager, | 
Fred S. Sidles Motor Co., (Buick), 
Lincoln, Neb.— 


-“‘New car stocks | 


are very low. In fact we have not} 


yet caught up with the 1937 new 
car demand. This is 
true of the Buick line. Our used 
car stock is heavy, but is turning 
normally with five or six sales a 
day. No, we have not made any 
special sales drive to sell 
cars. The trade, especially the 
farmers, have underbought on 
new cars for several years. They 
have wisely waited to buy new 
cars out of income. The excellent 
crop prospects mean heavy new 
car demands.” 


Sam Marcus, head of the Mar- 
cus Motor Co., Studebaker distrib- 
utors, Denver.—“We have on 
hand 115 used car units, which is 
below what it was a year ago, 
and 100 new car units. Used cars 
are not moving as fast relatively 
speaking as new cars. Business is 
good in this department, but it 
has slowed up considerably of 
late. One thing we must take into 
consideration in this regard is the 
fact that last year we had the 
soldiers’ bonus. That was a big 
aid to dealers in moving new and 
used cars. When we consider that 
we haven’t that this year and 
business is just moving along at 
a natural gait we can see that 
our business is in fairly fine shape. 
We do, however, have to act to- 
day with a look ahead and guide 
our course accordingly. We do 
not anticipate any cleanup dif- 
ficulty as far as new cars are 


especially | 


used | 


concerned, but the matter of used | 


cars is still a question.” 


Capt. John H. Fahy, sales man- 
ager, Murphy Chevrolet Co., Al- 
bany, Calif.—‘‘New car stocks are 


beginning to peak for the first| 
| people 


time this year. During July, for 
the first time this season, dealers 
have been able to build up a float. 
Our used cars are moving splen- 


| didly at the rate of two to one, 


bi 2 ee ow * 
# jugs 


SCHOOL VISITS BODY PLANT. Students in Chevrolet’s new School of Modern Merchandising 
and Management visited the Chevrolet commercial body plant at Indianapolis as part of their six- 


weeks course being conducted by T. O. McLaughlin, former Rhodes scholar. 


W. E. Fish, Chevrolet 


commercial car manager, explained some of the operations on the trip through the big plant. Shown 


above, left to right, are: 


Taylor, of Bangor, Me.; 


We do not anticipate any cleanup 
difficulty at all. In fact, all cars 
we will get from the factory are 
scheduled, and we know right 
where we stand, if the brisk move- 
ment of used cars continues, as 
we have reason to believe it will, 
our stock will reach a new all- 
time low level long before the 
models come out.’ 

G. S. Keeley, of Keeley Motor 
Co., (Ford), Lincoln, Neb.—“Our 
new Ford stocks are light. The 
use car demand is medium. We 
are not overstocked on the used 
cars and find used car sales nor- 
mal for this season of the year. 
Our July sales show decided in- 
crease over June. With the ma- 
turing of an average corn crop, 
we will meet a firm new car de- 
mand.” 

Daniel G. Minto, general man- 
ager, Wm. L. Hughson Co., (Ford), 
San Francisco.—‘Stocks are me- 
dium. Used cars are moving 
faster than new cars right now. 
The prolonged hotel strike, which 
I estimate has affected 100,000 
in San Francisco, is re- 
sponsible for the slowing up of 


|} new car sales in July. We may 


and dealers throughout the entire | 


metropolitan Oakland area report 
rapid turnover of used car stocks. 


have some difficulty in cleaning 
up due to strikes. We have not) 
recovered from the maritime | 
strike. There have been numerous 


(Continued on Page 4, Col. 1) 





ROUND TRIP TO HONOLULU, via the Pan-American Clipper, is 
first prize in the “Grand Nash’nal Sweepstakes,” nationwide sales 
contest which Nash is conducting from July 20 to Sept. 10. James | Rubber Co. During the war, he 


Warden jr., of San Francisco, one of the top Nash salesmen in 1936,/ was vice- 


Fish, McLaughlin, William K. 
Lennart - of wn and Kenneth F. 





McKenzie, of Jacksonville, 


Fla.; Elliott H. 


Hellyer, of —— Jalif. 





Shoevelet Sales Sehaol 


To Graduate Class Wed. 


DETROIT. Executives of 
Chevrolet will turn out in force 
Wednesday night for the gradua- 
tion exercises of the first class of 
Chevrolet’s new school of Modern 
Merchandising and Management, 
to be held at the Statler Hotel. 
M. E. Coyle, Chevrolet general 
manager, and W. E. Holler, gen- 
eral sales manager, will address 
the graduates. 

zs © McLaughlin, former 
Rhodes scholar who is head of 
the new school, will act as toast- 
master at the banquet. McLaugh- 
lin has taken his 22 
through an intensive six-weeks| 
course in the fundamentals of | 
automobile engineering, planning | 
manufacture, and selling. The} 
course has led the men through | 
Chevrolet plants in Detroit, Flint, 
and Indianapolis, as well as 
through the General Motors Prov- 
ing Ground at Milford, Mich. Spe- 
cial training in the field was also 
provided through the co-operation 
‘of various zone managers 
| throughout the country. 

“The graduation of this first 


|group of trained men to take 


their places in the sales organiza- 
tion as district managers marks 
a new advance in sales manage- 


Charles B. Wilson 
Is Dead at 65 


PONTIAC. — Last rites for 
Charles B. Wilson, pioneer auto- 
mobile manufacturer and founder 
of the Wilson Foundry & Machine 
Co., were held here Monday. Mr. 
Wilson, who was 65, died July 23 





|in his Bloomfield Hills home, near 


here, following a long illness. 

Mr. Wilson entered the automo- 
tive field as superintendent of the 
Olds Motor Works in 1898, which 
position he held until 1906. Later 


| he was general manager of Willys- 


Overland Co. 

In 1914, with his brother, David 
R. Wilson, now president of Wil- 
lys-Overland, Mr. Wilson orga- 
nized the Wilson foundry here. At 
the time of his death, Mr. Wilson 
was chairman of the board at the 
foundry, as well as board chair- 
man and treasurer.of the Baldwin 


resident and manager 
Airplane Corp. plants 


Valley which establish the fact| tells Milton N. Larson, Pacific. coast sales manager, he’s going to try | of all Curtis 
Rpt sacs . lin the United States and Canada. 


that July has been the biggest 


to. be teps in 1937, 


students | 








tain his headquarters. 


ment and executive training by 
Chevrolet,” Holler declared. 

The men taking the training 
course were selected from lists 
of recommendations made by 
zone managers in each of the 47 
zones of the organization. Each 
of the nine regional managers 


| makes the selections for each of 


the four training periods sched- 
uled annually, subject to the final 


| approval of Holler and his staff. 


On Wednesday morning, the 
men will take a three-hour com- 
prehensive examination covering 
the entire course. 


Nash Names Lamy 
Organization M¢gr.; 
Roby Transferred 


KENOSHA, Wis.—Appointment 
of J. E. Lamy, long associated 
with leading automobile manu- 
facturers in dealer contact work, 
as organization manager of the 
Nash Motors division of Nash- 
Kelvinator Corp., has been an- 
nounced by C. H. Bliss, vice- 
president and director of sales of 
the division. 

Lamy has been working closely 
with automobile dealers for more 
than 12 years. From 1925 until 
1934 he was connected with Chev- 
rolet successively as an assistant 
in the dealer accounting depart- 
ment in Detroit; a member of the 
zone office organiaztion in Tarry- 
town, N. Y.; dealer accounting 
manager and sales promotion 
manager of the zone office in 
Philadelphia; regional dealer ac- 
counting manager in New York 
City, and assistant to the head of 
the business management depart- 
ment in Detroit. His most recent 
connection, from which he re- 
signed to join Nash, was that of 
manager of the northeastern 
Pennsylvania district of the 
Chrysler Sales Corp. 

Courtney Johnson, general sales 
manager, announced at the same 
time that Clyde N. Roby, eastern 
sales manager of Nash, has been 
transferred to New York . City 
where he will henceforth .main- 
Roby 
started his career in the car dis- 
tribution department of Willys- 
Overland. He became associated 
with Nash in 1922. 





WASHINGTON. — Relief from 
the motor carrier safety rules of 
the interstate commerce commis- 
sion for haulers of automobiles 
by the drive-away method, was 
urged here this week at a con- 
ference between American Truck- 
ing Assn. representatives and the 
automobile haulers and represen- 
tatives of the ICC. 

Drive-aways, which 
automobiles under 


ADN Poll Shows 
Low Stocks of 
New, Used Cars 


(Continued from Page 3) 


minor strikes, and the hotel 
strike, though local, has been very 
far-reaching,” 


J. W. “Lambert, general sales 
manager, Walker-Buick, Inc., 
Denver.—“We have on hand right 
now 100 used car units and 22 
new cars. This is 25 per cent less 
in the used car stock than this 
time last year and 10 or 15 per 
cent less than at this time in 1936 
in regard to new car stock. This 
summer our used cars have been 
moving at a ratio of two to one, 
and therefore, we consider that 
our used cars are moving rela- 
tively as fast as new cars. We do 
not anticipate any difficulty in a} 
cleanup of our used cars, and we | 
are afraid we are going to be} 
caught short in the new car de-| 
partment. We look for a good fall 
demand for both new and used | 
cars.” 


transport 
their own 





Fred Lyon, sales manager, Mow- | 


bray-Lyon Co., Lincoln, Neb— 
“Our difficulty is to get new cars 


fast enough. We have an average | 


turnover on used cars, and now} 
have a 30-day supply of used cars 
on the floor. We have already felt | 
the effects of the good wheat} 
crop. This has been reflected in 
new car and truck sales. With a} 
good corn crop this fall, we ex-| 
pect a lot of business.” 


Plymouth to Use 
Auto-Lite Plugs 


TOLEDO.—The new Auto-Lite 
spark plug, manufactured by the 
Electric Auto-Lite Co. here, has 
been adopted as standard equip- 
ment by the Chrysler Corp. for 
all standard models of Plymouths 
and all Plymouth T-50 commer- 
cial cars, according to Frank A. 
Nealon, sales manager of the 
merchandising division of Auto- 
Lite. 

“Acceptance by Plymouth of 
the company’s newest ignition- 
type of product, marks the first 
large-scale step in the plan to 
place it as a leader in original 
equipment,” Nealon said. “The 
silver anniversary of the organ- 
ization was celebrated by the in- 
auguration of the manufacture of 
the final link in the company’s 
line of automotive electrical 
equipment.” 

A special porcelain, Ziramig 
developed to obtain a high quo- 
tient of heat control, and Kon- 
ium, new electrode metal, are 
used in the manufacture of the 
new type spark plugs. The photo- 
electric eye also is used in set- 
ting spark gaps. 


AC at Flint to Add 


New Hos spi ital, Offices 

FLINT, Mich. nstruction of a 
modern two-story building at the 
Flint plant site of the AC Spark 
Plug division of General Motors 
will start by Aug. 1. The new 
building will house an enlarged 
plant hospital, personnel offices, 
and manufacturing offices. The 
building will de 21,000 feet 
of additional floor space. 








| ers, 
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fields Seek Relief From ICC Safety Regulations 


Drive-Aways Find Rules 
Difficult to Comply With 


power, have found it practically 
impossible to comply with many 
of the ICC safety rules, princi- 
pally the requirements for carry- 
ing fire extinguishers, clearance 
lights and reflectors and brake 
provisions. 

It was pointed out that the op- 
erators of drive-aways have no 
authority to attach lighting de- 
vices to the new automobiles, and 
that the riding lights they attach 
temporarily answer the same 
purpose, in so far as safety is 
concérned. Drive-away operators 
present at the conference said 
they had experienced no fire, 
breakaway or accident due t@ in- 
adequate brakes in their 20 years 
of operation. 

It was agreed that many of the 
difficulties could be ironed out 
by interpretation of the rules and 
definitions, and the operators and 
ATA were requested to prepare 
and present tentative interpreta- 
tions for consideration of the 
Safety Section. 


Jersey Defers 
Inspection Date 


TRENTON, N. J.—Enforcement 


of the New Jersey state law pro- 
viding for compulsory motor ve- 
hicle inspection appeared improb- 
able until after the first of the 
year in the light of a statement 
here this week by Arthur W. 


| Magee, state motor vehicle com- | 


missioner, who intimated that 
motorists would not be notified 
where to report for the inspec- 
tion until Nov. 1 at the earliest. 


“We are going to proceed cau- 
tiously and intelligently and in 
the interest of automobile own- 
” he said, in discussing prepa- 
rations for the coming inspec- 
tions. “We will develop a plan 
whereby we can give notice to 
motorists on Nov. 1, when 1938 
registration plates will be dis- 
tributed, of the time and place 
their cars will be inspected. This 
will save the department approxi- 
mately $25,000 in mailing costs.” 


James J. Shanley of Elizabeth, 
chief inspector of the motor ve- 
hicle department, has been pro- 
moted to supervisor of the new 
inspection service, it was an- 
nounced, and he will be in charge 
of the installation of $188,077 
worth of new inspection equip- 
ment by the Weaver Mfg. Co. of 
Springfield, Ill. George Ziegler, 
Trenton, secretary to Commis- 
sioner Magee, was named to fill 
Shanley’s position as chief in- 
spector. 


Canadian Retail 
Car Sales Rise 


MONTREAL. — F Retail sales of 
new motor vehicles in Canada 
during the six months ended 
June 30 showed a gain of 28.4 per 
cent in number and 26.4 per cent 
in value, over the same period in 
1936 the dominion bureau of sta- 
tistics report. 

Sales totaled 96,756 vehicles at 
$97,790,874 against 75,380 at $77,- 
374,713 in the first six months of 
1936. Of the total sold this year 
78,362 were passenger cars which 
retaailed at $78,970,472 against 
61,865 at $63,381,313 the year be- 
fore. Trucks and buses numbered 
18,404 at $18,320,402 against 13,515 
at $13,993,400. 


NEW YORK.—Steven B. Wilson, 
president of the Fleming Mfg. Co., 
manufacturers of the Fram Oil & 
Motor Cleaner, announces the pur- 
chase of a factory at East Provi- 
dence, R. I., where the executive 
and sales offices as well as eastern 
manufacturing operations have bheén 
transferred from the former plant 
at Worcester, Mass. ‘ 





WHEN IN 1914 he bought an automobile, Leslie C. Tubbs, of San Francisco, purchased the Dodge 
touring car of the model seen at the right. Since then Tubbs has owned 17 other Dodge cars, including 
the 1937 model with which he is shown. 


I 


New Cars Shown 


With Model Home 


MIAMI (UTPS) — Work- 
ing on the principle that a 
new home demands a new 
automobile, when the model 
home built in Brickell 
Estates and sponsored by 
the Miami Daily Herald, 
was opened for inspection, 
a De Soto and a Cord were 
placed in the driveway. 

Newspaper advertising 
told that these cars would 
be a part of the model home 
display, and salesmen from 
the Christopher Motors, 
representing De Soto, and 
the Auburn-Cord Motors, 
showing Cord, were on hand 
at all times. 














New Pact Signed 
With Union By 
Dealers in Wash. 


SEATTLE. — Following several 
weeks’ negotiation, a labor agree- 
ment has been entered into by 
the King County Automobile 
Dealers Assn., Inc., and the In- 
ternational Assn. of Machinists, 
Auto Mechanics Local No. 289, 
AFL, defining hours, wages and 
working conditions in dealer re- 
pair shops within the county, out- 
side of Seattle, where the Seattle 
Automobile Dealers Assn. has a 
similar agreement with the union, 
but with minor differences. 


For example, in Seattle a 40- 
hour week at $1 per hour min- 
imum prevails. In the county it 
is 44 hours at 90 cents per hour. 


The agreement provides that 
all employes coming within its 
jurisdiction shall be members in 
good standing of the local union. 
When an employer hires extra 
help he shall give preference to 
local men in good standing in 
said union. However, after ex- 
hausting reasonable efforts to ob- 
tain union men, he may hire any- 
one desired provided employe im- 
mediately joins the union and he 
shall be accepted by the union. 


Studebaker Sales 
Show 46% Gain 


SOUTH BEND.—United States 
retail deliveries of Studebaker 
passenger cars and trucks during 
the second 10-day period of July 
totaled 2,386 units, according to 
George D. Keller, Studebaker 
vice-president in charge of sales. 


This, compared with retail] sales 
of 1,629 units during the same 
period of 1936, is an increase of 
46.5 per cent. 





‘Sales Concentration Booms 


Used Car Profits in Wye. 


CHEYENNE, Wyo.—Concentra- 
tion of sales effort on used cars 
of the same make as the new cars 
they sell, has been found most 


profitable and comes the nearest | 


to solving the used-car problem 
for the Walton Motor Co. (Ford). 
The company adopted this policy 
after a satisfactory trial period, 
and has found it to be on a par 


with stressing “the Ford dealer | 


for Ford service” from a sales’ 
volume standpoint. 


The Walton company lists nine 
points why the buying public can 
get a better used Ford V-8 at the 
Ford dealer’s used car lots than 
at some other dealer’s place. They 
are: 

1 We are the authorized dealers 
in Ford V-8 cars and trucks. 
2 We always have the largest 
selection of Ford V-8 cars. 
3 Being the dealers, 
*~* every V-8 to give satisfactory 
service. 
We recondition them better— 
we therefore service them 
better. 
5 We maintain an_ exclusive 
used car reconditioning shop. 
6 We guarantee all our cars. 
8 Every car on our two big lots 
is plainly mumbered and 
priced. 
We don’t use a code for the 
purpose of raising prices to 
cover trade-ins. 

The Cheyenne company fea- 
tures its V-8’s in its used car ad- 
vertising and display on the used 
car lots, while other makes are 
given secondary position. This 


Our prices are always the 
market. 


Wis. Factory Jobs Up 


14.2% Since June’ 

MADISON, Wis.—Factory em- 
ployment rose 14.2 per cent, the 
largest gain in three years, from 
June, 1936, to June, 1937, the state 
industrial commission has report- 
ed. Factory employment during 
the past three months has been 
greater than the comparable 1929 
months, according to the com- 
mission’s report. June employ- 
ment was 4.2 per cent higher and 
payrolls 4.8 per cent higher than 
the 1929 month. 

Slight declines in payrolls and 
employment that have occurred 
during May and June are charge- 
able, the commission said, in 
large part at least to labor dis- 
putes in certain industries and 
cities. From April 15 to May 15 
factory employment fell off 13 
per cent and payrolls declined .7 
per cent. From May 15 to June 16 
the decline was 6 per cent in| pe 
both employment and payrolls. 


we want | 


New Truck Pact 





not only boosts Ford used car 
sales, but helps to build up favor- 
able psychology for the new cars, 
according to the Walton manage- 
ment. 

In reconditioning its R. & G. 
cars, the company stresses ap- 
pearance as well as mechanical 
condition and rubber, and every 
R. & G. car listed for sale is given 
a first class paint job in the com- 
pany’s own shop if the original 
finish is not first class. Cheaper 
used cars are grouped together 
and the cutomer is given his pick 
under one price heading. For ex- 
ample, a number of the old mod- 


|els are grouped under a $45 price, 


while another group is offered at 
$65 per car, etc. 

The company also has found it 
facilitates used car sales to group 


| the vehicles according to make. 


Avkensen Lauds 


LITTLE ROCK, le —Accord- 
ing to Frank D. Clancy, head of 
the automobile license division of 
the state revenue department, 
eastern and southeastern coun- 
ties of the state will benefit by a 
reciprocal truck agreement be- 
tween Arkansas, Tennessee, Mis- 
sissippi and Alabama, reached at 
a conference in Jackson, Miss., 
last week. 

Clancy explained that the Jack- 
son agreement provides that pro- 
ducers of farm products may 
transport their own products into 
any of the states for marketing 
without obtaining a special per- 
mit or outside automobile license. 
Previously, the state revenue de- 
partment allowed farmers special 
permits entitling them to cross 
the state line with produce for 
sale four times monthly. 

“Under new regulations,” it 
was stated, “a truck or combin- 
ation truck and trailer operated 
by the owner or his agent for the 
purpose of transporting goods, 
wares or merchandise which is 
the actual property of the owner, 
may operate interstate upon ob- 
taining a permit.” 


Convention Dates Set 

CHICAGO.—The 13th annual con- 
vention of the National Battery 
Mfrs. Assn. is scheduled to be held 
here at the Sherman Hotel, Oct. 10, 
11 and 12, 1937. Sunday, Oct. 10, 
has been reserved for an association 
golf tournament. All members of 
the industry are invited to attend 
the business session, which will oc 
cupy the first two days of the con 
vention. 


LANSING.—A bill setting Mar. 
as an absolute deadline under 
Michigan motorists can obtain | 
cense plates was. signed. July 23 b 
our, 2 rank Muth ndet the aét, 

f-year 


must 
ote 28 cents for the con ence. 
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May Automotive Exports Valued at $34,500 000 


Total Up 


28 Per Cent Over 1936 


WASHINGTON. — Automotive 
products exported from the United 
States in May of this year were 
valued at $34,551,261, the highest 
monthly valuation recorded dur- 
ing the elapsed period of the cur- 
rent year and compares with $31,- 
892,296 in April and $23,495,164 in 
May, 1936, according to statistics 





Cadillac to F ly 


Customers to 
Detroit Plant 


DETROIT.—A_ merchandising 
agreement with the principal air- 
lines of the country, whereby the 
purchaser of a new Cadillac or 
LaSalle can fly to Detroit without 
cost to take delivery on his car 
and at the same time receive a 
check that will cover entirely or 
partially the expense of the re- 
turn drive home, was announced 
this week by Sales Manager D. E. 
Ahrens. 


Ahrens said the plan had been 
worked out primarily to improve 
customer relations. 

“We have found a great num- 
ber of new car buyers would like 
to inspect the plant where their 
automobiles are built,” he ex- 
plained. “We felt 
make a free trip to Detroit avail- 
able, we would have an oppor- 
tunity to meet the owners and 
demonstrate to them the precision 
and quality of our manufacturing 
processes.” 

Under the plan, the customer 
makes the usual financial terms 
with his local dealer. There is no 


added cost. Instead of taking the | 


car from the dealer, however, the 
buyer is handed an airline ticket 


to Detroit together with addi- | issued by the motor vehicle de- 


tional funds that in most cases 
more than covers the gasoline bill 
of the return journey. 

“The ‘expense voucher’ the 
dealer will give customers, which 
frankly represents the cash dif- 
ferential between the _ airline 
ticket fare and the normal auto- 
mobile freight charge, is surpris- 
ingly high,” commented Ahrens. 


June Sales Drop 
10%, Index Shows 


CHICAGO.— The Federal Re- 
serve Bank of Chicago in its busi- 
ness review just released shows 
that midwest retail sales of new 
ears for June declined 10.1 per 
cent as compared with May and 
were 11.9 per cent below June, 
1936. 

In the matter of wholesale sales 
there was a drop of 6.7 per cent 
from the preceding month, but a 
gain of 47.9 per cent as against 
the same month a year ago. 

Used car sales are reported at 
6.7 per cent less than in May and 
17.5 per cent under June of last 
year. 

As for inventories, an analysis 
of reports from dealers places the 
number of cars on hand at 3.1 per 
cent less than at the end of May 
and at 15.4 per cent fewer than 
on the final day of June, 1936. 


Oil Men to Fight Tax 


RICHMOND, Va. (UT PS)—0Oil 
men of Virginia have launched a 
movement designed to bring about a 
/ reduction of 1 cent a gallon in the 
state gasoline tax according to E. A. 
Kyhn, secretary of the Virginia Pe- 
troleum Industries Committee said. 
Kyhn said this is one of the impor- 
tant points emphasized in a “pro- 
* gram” which has been approved by 
the committee,.copies of which have 
* been sent to all oil men in the state 
as well as to members and candi- 
‘ dates for the general assembly. 


if we could! 








disclosed this week by the depart- 
ment of commerce. 

Foreign sales of automotive 
products from the United States 
during the first five months of the 
year were valued at $151,925,240 
compared with $118,117,254, an in- 
crease of over 28 per cent, in the 
corresponding period of 1936 and 
$106,968,754 in the January-May 
period of 1935, the figures show. 

Overseas sales of passenger cars 
during May of this year totalled 
23,294 units, valued at $13,995,125, 
compared with 22,654 units, valued 
at $13,105,249 in April and 17,570 
units, valued at $9,576,502 in May 
1936, it was stated. 

Demand in foreign countries for 
automotive trucks of United 
States’ origin continued to im- 
prove with sales abroad during 
May being recorded at 14,773 
units, valued at $8,446,140, com- 
pared with 12,233 units, valued at 
$7,462,800 in April and 10,806 units, 
valued at $5,383,814 in May, 1936, 
according to the commerce depart- 
ment. 

Miscellaneous automotive prod- 
ucts of American manufacture 
were also in good demand in 
foreign countries during May with 
the value of exports being re- 
corded at $12,109,996 compared 
with $11,324,247 in April and $8,- 
534,848 in May of last year, it was 
stated. 


N. J. Registrations 
Up in Half; Yield 
$1,500,000 Over ’ 


TRENTON, N. J.—Motor vehicle | 


registrations in New Jersey in 
every category gained substan- 
tially during the first half of 1937 
as compared with similar 1936 
figures, according to a report just 


partment here. Most indicative of 
the continued improvement in the 
automobile industry in the state 
was the item showing a 10 per 
cent increase in the number of 
dealers’ tags issued—2,566 as of 
June 30 this year as against 2,323 
at that date in 1936. 

At the half-year mark in 1937, 
Jersey had 784,794 passenger ve- 
hicle registrations against 729,236 
last year; 109,084 commercial 
against 103,730; 13,640 farmer com- 
mercial against 13,243; 5,199 trailer 
against 4,044; 7,680 omnibus 
against 7,664 and 704 undertaker 
hearse against 679. Driver’s li- 
censes issued so far this year are 
at 1,140,225 against 1,064,614 at 
this time last year. 

Total revenue collected by the 
department to June 30 was $17,- 
769,147—up $1,455,250 from the 


similar 1936 collection. 
e 
Contract Signed 
By Auto Felt Co. 

GRAND RAPIDS, Mich. — Ne- 
gotiations have been completed by 
the American Auto Felt Co. to 
supply another large automobile 
manufacturer with upholstery 
batts, according to W. W. Hoag- 
land, president. 

Already active in the automo- 
tive field, the company has de- 
veloped a new machine capable of 
fabricating complete mattress 
pads at a rate of three a minute, 
Hoagland said. Known as a 
“multipleater,” the machine 
stitches cotton into longitudinal, 
individual compartments. 

Principal advantages of the 
multipleater system, Hoagland de- 
clared, is that it makes possible 
“tuftless comfort with tufted per- 
formance.” The company has also 
recently entered the trailer field, 
manufacturing bed equipment and 
special ensembles for trailer build- 
ers, 








SEVEN-MONTH SAFETY campaign by Cadillac for the Sloan 
awards reached its climax this week when General Manager Nicholas 
Dreystadt presented prizes to 12 foremen whose departments had the 
best accident reduction records. Dreystadt is shown presenting C. M. 
MeMillen with one of scrolls signed by Alfred P. Sloan jr., chairman 
of board, General Motors, which accompanied a radio as first prize. 


Seasonal Merchandising 
Builds Texan’s Business 


SAN ANTONIO.—Following the 
seasons of the years and specializ- 
ing on those service operations 
that are vital to the efficient and 
economical operation of the car, 
but frequently overlooked, has en- 
abled the service department of 
Orsinger Motor Co., Hudson and 
Terraplane distributor, materially 
to increase its volume during the 


|past few months, according to M. 


T. Slater, service superintendent. 


“We have had some wonderful 
returns by featuring service oper- 
ations that are low in cost, and 
that are seldom featured by other 
service departments,” Slater said. 
“During July we featured a ‘Sum- 
mer Ignition and Carburetor Tune- 
Up.” For this work on the Terra- 
plane or Hudson Six we have a 
regular charge of $3.30, but for 
July we had a special price of 
$2.80. On the Hudson Eight, we 
have a regular price of $4.00, and 
for this month a special price of 
$3.50. 

“During August we are featur- 


Nation’s Car Toll 


Continues to Rise 


WASHINGTON. — Automobile 
deaths in 122 major cities during 
the week ending July 16 totalled 
165, eight more than the corres- 
ponding week of last year, ac- 
cording to the department of 
commerce. 

Fatalities in the 122 cities dur- 
ing the first 28 weeks of 1937 
totalled 4,876 compared with 4,226 
for 1936, an increase of 15 per 
cent. 

Fatalities from automobile ac- 
cidents occurring within the city 
limits of certain major cities for 
the first 28 weeks of this year, 
together with comparisons with 
the corresponding 1936 period, 
follow: Baltimore, 74 compared 
with 58; Boston, 66 compared 
with 67; Chicago, 373 compared 
with 344; Cleveland, 118 com- 
pared with 93; Detroit, 165 com- 
pared with 143; Los Angeles, 251 
compared with 228; New York, 
489 compared with 428; Pitts- 
burgh, 59 compared with 60; and 
San Francisco, 60 compared with 
36. 


Must Pay Sales Tax 


LITTLE ROCK, Ark.—Attorney 
General Jack Holt has ruled that 
persons making their homes in Ar- 
kansas, who apply to the revenue 
department for licenses for new 
automobiles, must pay a 2 per cent 
sales tax on automobiles, even 
though they may have bought the 
car in another state and paid sales 
taxes in another state. 


. 








ing an oil pan cleaning service. I 
have never seen this service op- 
eration featured as a special, but 
it is easy to understand that the 
oil pan gets covered with sludge, 
dirt, foreign matter, etc., and that 
it does little good to put in fresh 
oil and flush out the pan, if much 
of this sludge is to remain. A 
thorough cleaning of the oil pan 
will assure the motor of receiving 
clean oil, and will prevent wear 
on bearings, cylinders, etc. 

“Other monthly features we 
have used successfully include 
checking and lubricating the uni- 
versal joints, checking and lubri- 
cating the wheel bearings, and 
checking the carburetor,” he de- 
clared. 

“Whenever possible we show the 
motor car owner just what is go- 
ing to be done. For example, on 
the checking carburetor operation 
we use a combustion indicator. 
This indicator shows the percent- 
age of gas that is going through 
the carburetor. If the carburetor 
is in good condition, this indicator 
will show a percentage of more 
than 90 per cent, but if adjust- 
ments are made, it will be below 
90, depending on how bad adjust- 
ments are needed. 

“In the summer ignition and 
carburetor tune-up offer we agreed 
to clean and adjust the spark 
plugs, adjust the distributor con- 
tact points, check the ignition 
timing, clean the fuel pump 
strainer and check the carburetor 
for correct adjustments. 

“We do not feature costly serv- 
ice operations such as front wheel 
alignment, relining brakes, over- 
hauling motor, etc. It is our be- 
lief that such operations are too 
important to be put on a special 
basis. Such work must be done 
thoroughly, and cannot be done 
well at reduced rates at a profit,” 
Slater continued. 

“We send out post cards mimeo- 
graphed with the special at the 
first of each month. Several thou- 
sands of these are sent out, and 
the returns are very good. We use 
the specials to get the car into the 
shop, and if heavier repairs are 
needed, we then have the oppor- 
tunity of showing the motorist 
the exact condition of the car, 
which in the majority of cases 
results in our getting the addi- 
tional business. We do not solicit 
such business, however, unless it 
is actually required.” 

The post cards in addition to 
carrying the announced feature 
for the month, bears the insignia 
of Hudson and Terraplane, the 
firm name, address and phone 
number, and the significant warn- 
ing, “This offer expires August 1. 
This warning has done much to 
move motorists to bring the cars 
in at once, and gives a definite 
value to the offer. 


June Used Car 
Loss $21 Over 
May in Frisco 


SAN FRANCISCO.—A _ sharp 
rise in the percentage of loss sus- 
tained on sales of used cars here 
is recorded in the June index of 
the Motor Car Dealers’ Assn. of 
San Francisco. The index, com- 
piled from figures submitted by 
34 member firms, shows an aver- 
age loss in June of $56 per sale, 
against $35 in May, and $33 in 
June, 1936. 

Sales of used cars dropped dur- 
ing the month to 2,416 units with 
total value of $680,415, as com- 
pared with 2,529 units, valued at 
$745,357, in May, and 2,714 units, 
valued at $808,883, in June, 1936. 
Average value of used cars sold 
in June was $281, against $291 in 
May and $298 in June of last year. 

Inventories at the same time 
rose by nearly $50,000, the index 
revealed. The reporting dealers 
had 2,936 units, valued at $991,- 
421, on hand at the end of the 
month, against 2,853 units, valued 
at $940,324, at the end of May, and 
2,364 units, valued at $782,086 at 
the end of June, 1936. 

Junkers disposed of, numbered 
193, against 267 in May. 
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p to Hawaii 
Is First Prize 
In Nash Contest 


KENOSHA, Wis.—A round trip 
on a Pan-American clipper ship 
between Oakland, Calif. and 
Honolulu, T. H. is the first prize 
of a nation-wide sales contest 
that is being conducted by the 
Nash Motors division of Nash- 
Kelvinator Corp. 

Second prize is a pair of tickets 
to the World Series, with hotel 
and railroad expenses for two. 
The third award is a trip to 
Hollywood, including services of 
a special guide, with visits to the 
major studios and the principal 
points of interest. 

In addition, according to Court- 
ney Johnson, general sales man- 
ager, there will be 297 cash prizes 
for the other winners. 

Called the “Grand Nash’nal 
Sweepstakes,” the contest will be 
in celebration of Nash’s outstand- 
ing sales gains registered during 
the current year. The contest, 
beginning July 20, will run until 
Sept. 20, Johnson said. 





N. C. Used Car 
Law Is Voided 


RALEIGH, N. C.—North Caro- 
lina’s so-called used car dealers’ 
law, enacted by the 1937 legis- 
lature, was recently declared un- 
constitutional by a_ three-judge 
federal court here, and on July 27 
federal court attaches served a 
decree on Gov. Clyde R. Hoey, re- 
straining the state from enforcing 
the provisions of the act. 

Under the terms of the act, 
which the three-judge court held 
“conflicts with the commerce 
clause of the constitution of the 
United States in that it discrimi- 
nates against goods of other states 
brought into the state of North 
Carolina and constitutes a burden 
upon commerce,” automobile deal- 
ers would have been required to 
post a guarantee bond for each 
second-hand automobile bought 
outside the state for resale within 
the state. 


Hold Annual Outing 


MILWAUKEE.—The annual out- 
ing of the Wisconsin Standard Parts 
Assn. was held at the Dells of Wis- 
consin last Sunday and was attended 
by 300 members and guests, accord- 
ing to George Kopatzke, president, 
who arranged the details. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value.—(ADN 6-10-1933) 


SATURDAY, JULY 31, 1937 


Responsibility 
ESUMPTION of negotiations between GM and UAW 
is predicted upon finding some means of assuring the 
corporation that contracts entered into between the cor- 
poration and the union will be kept. 

That union prestige has suffered greatly as the result 
of wildcat strikes in recent months goes without saying. 
But the corporation and its employes have suffered also 
from stoppage of work and loss of time, the corporations 
to the tune of 22 million dollars. It is obvious therefore 
that the most effective steps that could be taken against 
wildcat strikers by the corporation would be dismissal 
from employment. This would be more deterring than 
the threat of mere union reprimand or transfer. 

We believe that if the union is sincere it will grant GM 
this privilege and guarantee it against reprisal for such 
action. Certainly the union would expect the corporation 
to punish any of the corporation executives for breach of 
contract with the union and in the same way union 
executives should be subject to punishment for overt acts. 


What Price Black-Connery 


PASSAGE of the Black-Connery bill may become a 
black and ornery event in the labor history of America. 
None will deny the need for some assurance of a living 
wage for every citizen in our country—but whether man- 
datory legislation is the answer remains to be seen. 

Under the Black-Connery law a five-man board would 
be established to deal with all the complex questions aris- 
ing between employer and employe. It seems rather a 
paradox that the administration which proposes an in- 
crease in the number of supreme court justices from nine 
to 15 is backing a bill which would vest far greater re- 
sponsibilities and powers in five men. 

So far as workers in automotive plants are concerned 
the minimum wage requirements proposed under the new 
law would have very little effect. Average wages in these 
plants are now well above the proposed minimum. But 
one danger to labor always in legislation that attempts 
to establish minimum wage rates is that the minimum in 
too many cases tends to become the maximum. This is 
one feature of legalized wages labor should seek to avoid. 


Back On the Breeze 
No since the days before the Civil war has the south 
shown such promise of definite prosperity as exists 
today. Crop outlook is most encouraging and while this 
has tended to soften prices the balance would seem to be 
in favor of the crops and total income for the 12 months 
should be the best that has been experienced in years. 
From an automotive sales standpoint the increase in 
income is most favorable since the bulk of it is being 
spread among what President Roosevelt has described as 
the “lower one-third.” Prosperity in this bracket would 
mean a better turnover in used cars, which would be re- 
flected in an improvement in the new-car situation. 
There can be little question that the pre-Civil war pros- 
perity of the south—with its baronial estates—has gone 
with the wind. But a new prosperity, spreading its roots 
more deeply into all strata of southern society is coming 
back on the breeze. And it’s a stiff breeze. 


oe 


(Clipped and Contributed) 


LEWIS Tom Girdler, the hard- 
MUST BE boiled steel executive, 
BLAMED made for us in his in- 

terview published in 
this newspaper the point we were 
discussing the other day about 
responsibility for violence in labor 
disputes. 

Girdler told why he refuses to 
deal with John L. Lewis, and left 
out the niceties with which we ap- 
proached the subject. He said 
Lewis wanted a contract with Re- 
public Steel only because it would 
help bludgeon reluctant workers 
into taking out SWOC cards. He 
was all for collective bargaining, 
he said, but not for selling out his 
loyal workers to a man like Lewis. 

Mr. Girdler is as transparent as 
he is tough, and probably knows 
it. He is all for collective bargain- 
ing but would be no more happy 
to bargain with the SWOC if Mr. 
Lewis should resign in favor of 
one of the 12 apostles. He is the 
same Mr. Girdler he was before 
the Wagner Act was passed. The 
only thing that would convince 
him of the virtue of dealing with 
Mr. Lewis or Mr. Lewis’ union 
would be an SWOC membership 
in his plants so big that he could 
not afford to do otherwise. 

That is business with Mr. Gird- 
ler—as it is business with Mr. 
Lewis to organize the steel plants. 

With the air thus cleared, we 
come back again to the responsi- 
bility for violence. Mr. Girdler still 
is the same Mr. Girdler he was 
before the Wagner Act; he does 
not want his plants organized. 
But Mr. Lewis is not the same 
Mr. Lewis. He has behind him 
now an act of congress that says 
he can organize Mr. Girdler’s 
plants to his heart’s content, free 
of interference. He is at liberty 
to convince each and every one 
of Mr. Girdler’s employes that he 
ought to join the SWOC and the 
law will back him up in it. 

But does he do so? He does not. 
With no more than half, or pos- 
sibly less than half, of the em- 

(Continued on Page 15, Col. 8) 


| Slocum Talks Shop | 
In Knudsen’s Town 


By Svend Ankerrasmussen 


COPENHAGEN, July 13 
(UOTPS, by mail). — George 
M. Slocum, publisher of 
Automotive Daily News, 
who as president of the 
American Federation of 
Advertisers attended the 
world advertising conven- 
tion in Paris this month, 
stopped here to get a 
glimpse of the native town 
of William S. Knudsen, 
president of General Motors 
Corp., whom Slocum char- 
acterized as one of the 
leading personalities in the 
automobile industry. 

On account of his confi- 
dence -inspiring demeanor, 
the local press devoted a 
good deal more than ordi- 
nary space to interviews 
with Slocum. 

“I see you have a fair 
amount of automobiles 
around here,” Slocum said 
in one of the interviews, 
“and it surely warms my 
heart to spot familiar names 
on a lot of them. The auto- 
mobile industry back home 
in Detroit is going fine and 
nothing can stop its prog- 
ress. It will take more than 
the strike trouble we have 
had to worry it.” 

Avoiding conventional 
publicity blurbs and _ boost- 
ing American cars in a quiet 
but impressive way, Slocum 
has no doubt done the in- 
dustry another good turn. 
At least, it is believed here 
that the yards of free pub- 
licity he has obtained will 
help a lot to sell more 
American cars in these 
parts. 
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David and Goliath 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this space for 


voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Monumental 

Please accept our congratula- 
tions on the Fourth Edition of 
the Automotive Almanac. This is 
a monumental piece of work. 

Please send us one additional 
copy for my own personal files. 
Also send us a statement.—George 
W. Stout, advertising manager, 
Perfect Circle Co., Hagerstown, 
Ind. 


Memory 


I have read every issue of your 
paper, and have watched it grow. 
I intend to keep on your subscrip- 
tion list for a long time. There- 
fore I feel that you will welcome 
a few hints. 


Charles E. Duryea is my father; 
he is also one swell guy, and I 
will permit no one to bother him, 
or take anything he has earned 
away from him, as long as I am 
alive and kicking. 

In Sparks, of July 10, 1937,| 
page 17, Chris Sinsabaugh recalls 
“Apperson which divided honors 
with Haynes of being America’s 
first-built automobile.” The 
Haynes company had a _ swell 
publicity man, who took in more 
territory in his claims than Com- 
mander Byrd did in his Antarctic 
explorations. 

In the U. S. National Museum, | 
the first Duryea and Haynes vehi- 
cles stand near each other, the 
Duryea carries the date 1891-2, 
and the Haynes, July 4, 1894. 
Near Kokomo is a marker to 
Haynes with the date 1894; on a 
building in Springfield, Mass., is 
a bronze tablet, marking the spot 
and setting the date of April 19, 
1892, “America’s first gasoline 
buggy had its first pulling test, on 
April 19, 1892, at 47 ‘Taylor St.” 
Your paper carried a story about 
this unveiling on April 10 and 
17, 1937, with pictures. 

Your editor’s memory possibly 
can recall the Haynes nameplate, 
with the line “America’s First 
Car.” Check the copyright, and 





}in U. S. Museum) 


|came world’s champions. 


you will find that the Haynes 
company was not protected and 
that anyone could have used that 
line, but without protection. 

There are available letters, etc., 
to show that Elwood Haynes al- 
lowed the Haynes company to 
make him a liar, by claiming 
things that belonged to Charles 
E, Duryea. 

I have before me, the 1937 ADN 
Almanac; it is well-done and 
ranks well with the “Facts & 
Figures” of the AMA. The “Mile- 
stones” can stand plenty of im- 
provement, by a historian. Why 
omit 1892, and the second Amer- 
ican race held in New York in 
1896, won by Duryea, and the 
Emancipation Run (London- 
Brighton) Nov. 14, 1896, won by 
Duryea cars, and still celebrated? 
This first race in England (medal 
made Duryea 
Having 


cars world’s champions. 


| been to the Roosevelt Raceway 


last October and July 5, I felt a 
bit sad that American cars were 
so greatly outclassed by German 
and Italian cars. 

The Hartford Rubber’ Co.,, 
owned by the U. S. Rubber, made 
the first air tires ever used on a 
motor car, and these tires were 
used on the Duryea cars that be- 
U. S. 
had Campbell-Ewald hand the pub- 


| licity to 1,500 newspapers at the 


unveiling of the tablet in Spring- 
field. I have seen a few U. S. ads 
in your paper, and at show time 
in 1935, its ad carried a picture 
of the Duryea Chicago Winner. 

Socony-Vacuum made the 
“600-W” that was used to lubri- 
cate these early race cars. Stick 
to the truth. America leads the 
world. Patent 540648, June 11, 
1895, issued to Charles E. Duryea, 
taught many how to build cars. 
His work as technical editor of 
the Automobile Trade Journal, 
1902-1917, taught plenty to the 
men who are engineers today.— 
“Jerry” Duryea, Longmeadow, 
Mass. 





Roads are 


WASHINGTON.—State high- 


way departments placed 28,913 
miles of new highway surfacing 
in 1936, according to reports of 
state highway departments to the 
U. S. bureau of public roads. The 
new surfaces consisted of 4,706 
miles of high-type surfaces such 
as bituminous macadam, bitumin- 
ous concrete, portland cement 
concrete, and brick and 24,207 
miles of lower types of surfacing. 


Subdivided according to class 
of road, 23,885 miles of rural 
primary state roads were sur- 
faced, 614 miles of urban exten- 
sions of state systems, and sur- 
faces were placed on 4,414 miles 
of secondary road under state 
control in the 14 states having 
state administration of local 
roads. 


The designated rural primary 
state systems now include 340,160 
miles. The year’s work brought 


Chrysler Plans 
To Fete St. Louis 
Region Dealers 


DETROIT.—One of the largest 
Chrysler drive-aways of the sea- 
son is scheduled for Tuesday 
when distributors and dealers 
from the St. Louis region will 
start home with 124 cars. The 
party, numbering 145 _ persons, 
will arrive in Detroit Monday 
and will spend the day visiting 
various Chrysler Corp. activties. 


The itinerary includes the Plym- | 


outh plant, Chrysler engineering 
building in Highland Park, and 
Chrysler forge plant. 

In the evening the delegation 
will be guests of the Chrysler di- 
vision at a dinner and entertain- 
ment at the Detroit-Leland Hotel, 
with Joseph W. Frazer, vice- 


president in charge of sales, pre-| 


siding. 


Diversion Fight 


Planned in N. J. 


NEWARK, a: es Aroused by 
reports that efforts will be made 
during the 1938 fiscal year to di- 
vert to other than highway main- 
tenance and construction pur- 
poses at least $15,000,000 from the 
expected $22,000,000 of New Jer- 
sey gasoline tax receipts, the Mo- 
torists’ League of New Jersey is 
preparing a_ state-wide anti- 
diversion campaign among auto- 
mobile owners, according to an- 


nouncement here by its executive | 


secretary, Howard J. Lepper. 


Chapters of the association will be | 


organized in each of the 21 
counties, Lepper said. 

The league states it will show 
in its campaign that as a result 
of the $7,917,660 diverted from the 
state highway fund in 1937 work- 
ing men will lose $1,600,000 in 


wages from federal funds. “The| 


federal appropriation was denied 


because of the diversions of our) 


own taxes,” Lepper said. 
The Motorists’ League, it was 
said, will function as a legislative 


weapon for the accomplishment 


of legitimate objectives. 


Pontiac Dealers Set 
Jamboree for N. C. 


CHARLOTTE, N. C.—Plans| 


have been announced for a big 


jamboree of Pontiac dealers of | 
the Carolinas, to be held in Char- | 
lotte in September. More than} 


300 dealers are expected to attend. 
D. B. Whitfield, zone manager, 


announced that a sales campaign | 


is being conducted and merchan- 
dising prizes will be given to 
dealers making the best sales 
showing between now and the 
September meeting. 
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States Lay 28,900 Miles of Road Surfacing in 36 


: 1 k during 
85% oft Rural | Primary | At the end of 1936 the existing | NLRB Will Hear ee ee oa — 


| surfaces on rural primary state | 


Now Surfaced | roads were as follows: ahs 


Brick and other block types 2,898 


| Portls -ement concrete.. 81,283 
the surfaced portion to 289,103| Portland cement concrete 


miles or 85 per cent, comprised of 


F | has 
113,695 miles of high-type surfaces| Sheet asphalt 15,100 | sere 


and 175,408 miles of low types.| Bituminous macadam 14,232 | whether 


Bituminous concrete and National Labor Relations Board 


dix plant, was filed with the 


New Bendix Case | nirb by Bendix local No. 9 


| United Automobile Workers of 


SOUTH BEND, Ind.—The| America. 


The corporation which has 


decided to hold a hearing| agreed to recognize Bendix local 


next Monday to determine| No. 9 as _ collective bargaining 


company policemen of|agent for the 4,500 employes, 


Those states having the largest | Low-cost bituminous mix.. 33,805|/the Bendix Products Corp. are| contended that company police- 


mileage of high-type surfaced 
roads in the primary system are | Re 
as follows: |Gravel and similar sur- 
103,958 


Waterbound macadam .... 20,281) eligible rat : aa ; 
; union collective bargaining agency.| union bargaining because their 


Leonard C. Bjork, regional di-| duties in protecting company 
rector for the board, said that| property might conflict with union 


for participation in a|men should not participate in 


Illinois | Sand-clay, topsoil, etc 7, “the board felt it should go into] objectives. The union argued that 


Ohio 7 |Timber bridge floors....... 2| this 


case because it would lay| all except supervisory employes 


Pennsylvania s - down a new principle.” A petition| should be represented by the 
Texas ’ é 289,103 | for hearing ‘ on this issue, which U. A. MW. A. local. 
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Lay Your Your Plans for the Future 


with this Popular and | Profitable Fran Franchise | 


The International Truck franchise is 
more valuable now than ever. The 
nation-wide acceptance of the new 
Internationals means more sales, more 
volume, more profit for the dealer. 
Build a sound, profitable business . . . 
with INTERNATIONAL. These 
completely new trucks range in size 
from Half-Ton units to powerful Six- 
Wheelers. This full line makes every 
truck user a prospect. See the near- 
by Company-owned branch about the 
franchise in your community. 


INTERNATIONAL HARVESTER COMPANY 


606 So. Michigan Ave. UINCORPORATED! Chicago, Illinois 


The beautiful Half-Ton eel aaa Model D-2 offers unlimited sales possibilities. This 
illustration shows it with de luxe panel body in the service of Struwe’s Market, Holland, N.Y. 





tional Pick-Up Trucks are fast sellers. Half-ton to one-ton capacities, 
iastde lengthe, 16, 88, and 102 inches. This is the Model D-15 at Allendale 
Farm, Libertyville, Ill. 


ia ee inc lt A Sha te 
Batterman Castage, Milwaukee, Wis., owns this Sntesnational D-30, the a 
truck in the 13-ton field because of its low first cost and operating economy. 


bic — 
a i rear 
The 1% to 2-ton International Models D-35 and DS-35 (with two-speec 
male) é 0 2-ton Tn getters. The Texas-Oklahoma Transit Co., finds the 
Model DS-35 ideal for long-distance hauling. 


‘He ere is the Model D-30 with modern at rack, hauling Jersey cattle for 
Chester Folck, Springfield, Ohio. Farmers make * an important market 
for this all-purpose truc 


INTERNATIONAL TRUCKS 
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Modernizing, Promotion Quadruple Service Net 


Personal Solicitation Proves 


Valuable in Upping Volume 


LANSING.—Service gross more 
than offset fixed expense only 
three months after the installa- 
tion of a modernized lubrication 
and service department at Row- 
ley Pontiac Sales (Pontiac) here. 

At the same time, service gross 
profits quadrupled; total parts 
and labor sales also nearly quad- 
rupled; customer labor sales in- 
creased six times, and lubrication 
more than 13 times. 

That, briefly, tells the story of 
what modernized equipment, 
linked with intelligent promotion, 
meant to Rowley Sales. 

A complete service promotion 
installation was made about Mar. 
1. A program of obtaining ad- 
ditional service customers was 
built mainly around the modern- 
ized lubrication department and 
also a complete motor tune-up 
department which is operated by 
experienced men. 


Before Modernization 
Total parts& Jan. 
service sales .$1105.17 
Customer 
labor sales ... 
Number of 
lubrications .. 
Service gross 
profit 
Percent of 
service gross to 
fixed expense . 


Mather Spring 
To Locate Plant 
In New Jersey 


Feb. 
$1578.39 


300.04 511.63 


38 


608.62 


40 38 


LINDEN, N. J.—Mather Spring 
Co. of Toledo, O., automobile and 
truck spring manufacturer, will 
locate an eastern branch factory 
in this city, according to an an- 
nouncement here Thursday, which 
revealed the firm had purchased 
eight acres from Standard Oil Co. 
of N. J. A factory to employ 300 
will be erected on the new site. 

Approximately 100 tons of steel 
will be handled daily at the new 
plant, it was said. Springs will be 
furnished the Linden assembly 
plant of General Motors, located 
a mile away, as well as to Ford 
and General Motors assembly 


Through its en a 
engineering servi m 
New Departure wena - 
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Hudson valued at $1,564,050. 
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The regular “Pontiac Pointers” 
service advertising mailing pieces 
were used with great success. 
Also, a personal invitation from 
the dealer to each owner asking 
him to visit the station and in- 
spect the new setup met with a 
similarly good response. 

This personal solicitation is a 
standard Pontiac procedure. The 
zone office forwards letters to all 
owners in the territory, advising 
them of the modernized facilities 
now available and urging them to 
take advantage of the better 
service provided. 

The value of modernized equip- 
ment, linked with intelligent pro- 
motion and experienced mechan- 
ics, is evident in cold figures 
taken from the Rowley ledger. 

The table below shows the in- 
crease in work and profits re- 
sulting immediately after the in- 
stallation. 

After Modernization 


March April 
$3556.94 $3016.59 


May 
$4486.12 
1943.59 


1261.67 1738.72 


275 372 426 


2114.69 2621.60 2946.36 


78 92 101 


plants in Tarrytown, Edgewater, 
Atlanta and Baltimore. 


Construction is scheduled to 
start within 60 days. The struc- 
ture will be one story high and 
420 by 200 feet. 


Chapin’s Estate 
Set at $7,000,000 


DETROIT.—Roy D. Chapin, 
former head of Hudson Motor 
Car Co. and secretary of com- 
merce in the Hoover cabinet, who 
died Feb. 16, 1936, left an estate 
of $7,748,295 gross and $6,946,863 
net, according to an appraisal 
filed with the state tax depart- 
ment. 

Securities held amounted to 
$6,421,621, the largest stock hold- 
ing being 104,270 capital shares of 


4 the BALANCE is in your favor 
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ALSO MAKERS OF THE LARGEST SELLING COASTER BRAKE FOR BICYCLES 


QUADRUPLING OF SERVICE GROSS was noted after Rowley 
Pontiac Sales, Lansing, Mich., modernized its lubrication department. 
Shown is a portion of the new section, which also resulted in greatly 
increased profits in parts, accessories and labor sales. 





Used Car Held Responsible 
For Popularity of Motors 


DETROIT.—Observations show- 
ing the extent to which the used 
car is responsible for the popu- 
larity of motoring, are made by 
Charles E. Sering, director of 
used car sales of the Dodge divi- 
sion of Chrysler Corp. Recalling 
that some 28 million motor vehi- 
cles are registered in the United 


Tire Inspection 
Service in Wyo. 


Ups Sales 50% 


CHEYENNE, Wyo.—A free tire 
inspection service for Cheyenne 
motorists that ties in with the 
traffic safety campaign being 
waged in the state has boosted 
tire sales 50 per cent for W. E. 
Dinneen, Inc., De Soto-Plymouth 
dealers. In addition, cars that 
come in for the inspection serv- 
ice frequently remain for lubrica- 
tion and other service operations, 
the company reports. 

The Cheyenne company’s tire 
service consists of removing all 
tires and examining them inside 
and out. Then the motorist is 
given an accurate report on the 
condition of the tires, and the 
company tire man’s honest opin- 
ion of their safety. Furthermore 
the tires, if they are nearing the 
safety borderline, are appraised as 
to their value if applied on a new 
set of tires. 


The tire men also make it a 
point to talk-up the new life- 
guard tubes handled by the com- 
pany, and if a motorist displays 
interest, a demonstration of how 
these tubes insure against blow- 
outs is given. 


Vote Sunday Closing 

LOS ANGELES.—Within the next 
two weeks all Los Angeles automo- 
bile dealers will be closed on Sunday. 
All dealers at a recent meeting 
voted to change the hours, closing 
their salesrooms every evening at 
8:00 and closing all day Sunday. 
Service and parts will close on 
Saturday at noon and will not open 
until Monday morning. Over 90 per 
cent of new and used car dealers 


, | have agreed to adopt these hours, 


|} and it is believed by automobile ex- 
| ecutives in southern California that 
within two weeks all dealers will 
close their showrooms on Sunday 
and it will be impossible to either 
buy, sell or service any automobiles 
on that day. 











States, Sering figures that for 
every purchaser of a new car 
there are two who buy their 
transportation in the form of 
used cars. 


Thus, while for 1937 the auto- 
mobile industry produced and its 
dealers sold some 4,500,000 new 
vehicles, approximately 8,000,000 
Americans became second or third 
owners of used vehicles, Sering 
said. Millions of motorists and 
their families who today enjoy 
the advantages of swift, indepen- 
dent travel would be without cars 
were it not for the well-assorted, 
reliable, money-saving offerings 
of the used car market, he de- 
clared. 


Used car buyers, who have an 
earned reputation as shoppers for 
value, enjoy the added advantage 
of having an almost unlimited 
choice in the selection of their 
transportation. While a _ given 
dealer’s new car stock is limited 
to the products of one manufac- 
turer, the same dealer’s used car 
assortment has no such limita- 
tion; it may include cars of all 
makes, at all prices, according to 
Sering. 

“Car manufacturers are keenly 
aware of this situation,” Sering 
stated. “To them the used car is 
a trade stabilizer which acceler- 
ates the business in new cars by 
establishing continuous outlets 
for used ones acquired by the 
dealer in trade. In consequence, 
motorists who once could buy new 
models only after they had spent 
time and effort on selling the 
cars they already had, now ac- 
complish their ends by the con- 
venient trade-in route. 


“Peculiarly, it is the new car 
manufacturer who is most con- 
cerned with the manner in which 
dealers conduct the used-car busi- 
ness. The Dodge organization— 
with whose activities in this re- 
spect I am most familiar—is pro- 
moting a used car merchandising 
policy under which Dodge dealers 
offer used vehicles under a 
factory-prescribed, strictly main- 
tained dependability procedure. 

“The dealers, aside from being 
pledged to adherence to the com- 
pany’s used car sales system, find 
the policy a formidable business 
advantage. When a dealer’s estab- 
lishment is known as a _ good 
place in town to buy used cars, 
that dealer possesses the most ef- 
fective used car selling asset.” 


ARBA to Study 
Data on Causes 


Of Car Accidents 


WASHINGTON.—Collection and 
analysis of accident data and 
traffic facts concerning 50 acci- 
dent-prone locations throughout 
the nation is to be undertaken by 
the American Road _ Builders’ 
Assn., it was announced here this 
week. 

The purpose of this project, it 
was stated, is to show that the 
highway, if not properly designed 
and maintained, is a direct cause 
of motor-vehicle accidents. 


Data and facts to be collected 
will include the following infor- 
mation: 


, Collision Diagram. This dia- 
gram will show all the motor 
vehicle accidents for some given 
period of time — preferably 12 
months or more. Six months ex- 
perience will be considered satis- 
factory if it is sufficient to be 
convincing. Each accident pic- 
tured on the collision diagram will 
include the date, time, weather 
and road condition, but the acci- 
dents on the diagram may also be 
keyed to show other pertinent in- 
formation which will help to show 
that the road was a direct or in- 
direct cause of the accidents. 


& Accident Summary. A_ short 

summary of the accident ex- 
periences to help explain the col- 
lision diagram. 

Location Sketch. No collision 

diagram is complete without 
a scale drawing and a description 
of the location. A blueprint of the 
location and a photograph, if pos- 
sible, will accompany the collision 
diagram. All the design features 
that might have contributed to 
the accidents are to be included 
on the blueprint or made to ap- 
pear in the photograph. A descrip- 
tion of the location will be con- 
sidered satisfactory if it is im- 
possible to obtain a blueprint or a 
photograph. 

Motor-Vehicle Volume. A vol- 

ume count of each location 
will be obtained. 


Motor-Vehicle Speed. A speed 

check will be included if pos- 
sible. If none is available a des- 
cription of the types of vehicles 
using the highway and an estima- 
tion of the speed is to be used in- 
stead. 


NICKELGRAM 
106A 


Oldsmobile claims the distinc- 
tion of being the first produc- 
tion car to offer automatic 
safety transmission to the pub- 
lic. If one were to examine the 
Olds unit, he would find a num- 
ber of independent gear trains— 
a conventional first and reverse 
gear set, a front planetary gear 
set, and a compound planetary 
gear set—all controlled by a 
built-in hydraulic valve system. 
From the point of view of both 
car owner and engineer, an im- 
portant feature of the new de- 
vice is its ability to function 
faithfully and remain trouble- 
free to just the same degree we 
have grown to expect of con- 
ventional transmissions. To as- 
sure this, Olds uses Nickel Al- 
loy Steels for all gears and ma- 
jor elements of the transmission. 
Many of the transmissions on 
the road today have proved the 
worth of the widely used Nickel 
Alloy Steels, featuring, as they 
do, great strength and dura- 
bility under gruelling 
THE conditions of service. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 
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th Dimension 


The News of Automotive Advertising 


By Pete Wembhoff 


Shifts 
J. K. Hough, managing director 
of Goodyear, England, has been 
appointed advertising manager of 
Goodyear at 
Akron. Hough, 
who has been 
stationed at 
Wolver- 
hampton, Eng- 
land, is ex- 


J. K. Hough 


pected to ar- 

rive in Akron 

around Oct. 1. 

H. G. Harper, 

former man- 

ager of ad de- 

meee partment, be- 

comes manager of the company’s 
western division. 

Upon return of Hough to Ak- 
ron, L. E. Judd, who has divided 
his time between direction of ad- 
vertising and public relations, 
will devote full attention to po- 
sition as director of public re- 
lations. 





Replacement 
Lanny Ross, tenor, takes over 
Packard’s weekly show over 


Automotive 
On the Air 


(All Time, Eastern Daylight Saving) 
CHEVROLET—Sunday, 6:30 p.m., CBS. 
Rubinof and guests. 
CHRYSLER—Thureday, 9:00 p.m., 
Major Bowes’ Amateur Hour. 
FORD—Tuesday, 9:00 p.m., CBS. 
“Watch the Fun Go By.”’—with Al Pearce. | 
Sunday, 9:00 p.m., CBS. | 
“Universal Rhythm.” 
GEN. MOTORS—Sun., 8:00 p.m., NBC (Biue.) 
“Promenade Concerts,’”” with Erno Rapet | 
PACKARD—Tuesday, 9:30 p.m., NBC (Red.) | 
“Packard Hour.”’ 
PONTIAC—Monday, 
p.m., CBS, 
“News Through a Woman's Eyes.” 
STUDEBAKER—Mon., 10 p.m., NBC (Biue.) 
“‘Champions,"’ with Richard Himber. 


Managers of ATA 
To Open Chicago 
Meeting August 4 


CBs. 





Wednesday, Friday, 2:00 | 





CHICAGO.—With the Chicago | 
Automobile Trade Assn. ready to | 
do the welcoming honors through 
H. T. Hollingshead, president, this | 
city awaits the annual midsummer 
meeting of the Automotive Trade 
Assn. managers, which opens| 
Wednesday at the Congress hotel. 

One of the highlights will be 
the unveiling of the setup of the 
Chicago automobile show set for 
Nov. 6-13 at the International 
Amphitheatre. A. C. Faeh, man- 
ager of the show and of the Chi- 
cago Automobile Trade Assn., 
will give details of the drama and 
pageantry. 

Numbered among the state and 
local association managers sched- 
uled for talks are C. S. Klugh, 
Pennsylvania Automotive Assn.; 
Tod Bates, Motor Car Dealers’ 
Assn. of San Francisco; S. R. Mc- 
Michael, Michigan Automotive 
Trades Assn.; John E. Raine, 
Automobile Trade Assn. of Mary- 
land; Harry G. Bragg, Automobile 
Merchants’ Assn. of New York; 
Harry T. Gardner, Cincinnati 
Auto Dealers’ Assn., and H. H. 
Shuart, Detroit Auto Show Assn. 


Lycoming Names Crafts 

WILLIAMSPORT, Pa. — E. D. 
Herrick, president of the Lycoming 
Mfg. Co. has announced the ap- 
pointment of Lewis H. Crafts as 
sales manager of the company’s 
marine engine division. Crafts is 
well known to the marine trade, 
having been associated with the de- 
velopment of this phase of Lycom- 
ing’s business since 1933. 





NBC Red Sept. 7, replacing the 
summer program § featuring 
Johnny Green’s band. Other fea- 
tures of the winter series of pro- 
grams will be announced later. 


Hour’s musical comedy show 
will originate in Hollywood, 
starting Tuesday, Sept. 7, and 
will be aired thereafter every 


Tuesday at 9:30 p.m., EDST. 


Joins 


Danna Johnston, who conducted | 


Pontiac’s sales training school 
this year, has joined the creative- 


contact division of the Associated 
spe- | 


Sales Co., Detroit. He will 
cialize on automotive sales train- 
ing, promotion and slide films. 





In addition to his two years} 


with Pontiac, Johnston’s experi- 
ence includes three years with 
the Campbell-Ewald agency in 
the copy and used car merchan- 
dizing departments; three years 
with Hudson Motor Car Co. as 
zone manager and on national 


|sales promotion, and four years 


with the Ford Motor Co. sales 


division. 


Renewal 


Texaco, currently sponsoring a 


summer series on CBS, has signed | 


contract renewal calling for con- 
tinuance of Sunday evening pro- 
gram through rest of 1937. Eddie 
Cantor returns as topliner of 
show Sept. 19. Handled by Bu- 


|}chanan & Co. 


Chatter 

W. D. Wise, 
sales promotion 
Fruehauf Trailer Co. 


assistant ad and 


manager 


. Lee Blair heads Sacramento 
Advertising Club. 





| Goodyear, 





Changes Made 
In Sales Force 


Of Goodyear Co. 


AKRON.— The Goodyear Tire 
& Rubber Co. announces the fol- 
lowing executive changes affect- 
ing the sales department: 

J. E. Mayl goes from assistant 


| sales manager, with headquarters 


in Akron, to vice-president of the 
California company with head- 
quarters in Los Angeles. W. A. 
Hazlett leaves the position of 
western division sales manager, 
with headquarters in Los Angeles 
to become managing director of 
England, with head- 
quarters in Wolverhampton. 

H. E. Blythe, who has been as- 


| sistant sales manager in charge} 
| of 


retail sales, becomes sales 
manager of the tire department 


at | in direct charge of wholesale and 


past five | 
years, joins Associated Sales Co. | 


retail tire sales. His headquarters 
will continue in Akron. C. C. 
Osmun will leave the position of 
southeastern division sales man- 





|ager to become merchandising | 


9 


manager, tire sales department. 
Osmun’s successor in the south- 
eastern division will be L. H. 
Shepherd, who has had charge of 
sales in the New York City dis- 
trict. 

J. K. Hough, who has been 


| managing director of the English 


company, will return to Akron to 
become advertising manager. He 
is expected to arrive from Eng- 
land around Oct. 1. H. G. Harper 
will accompany May! to Califor- 
nia as manager of the western 
division. Harper has been man- 
ager of the advertising depart- 
ment. 

Upon the return of Hough 
from England, L. E. Judd, who 
has divided his time between the 
direction of advertising and pub- 
lic relations, will devote full at- 
tention to the position of director 
of public relations. 


Breaks Record 

VANCOUVER, B. C.—New rec- 
ords in attendance were broken 
when the traveling General Motors 
Parade of Progress exposition visited 
Vancouver recently. In the 5% days 
of the exposition, considerably over 
120,000 persons passed through the 
gates. 


“HOW FAR THAT LITTLE CANDLE f= THROWS HIS BEAMS’ 


eZ 


“No, no, Harvey, not their faces 
—yjust the windshield!” 


..1n sell 


E WANT to help you sell more 
automobiles this year than you 
have ever sold before. We believe we 


can. 
Here’s why: 


There are 41 principal trading areas 
In these 


throughout the country. 


areas 47% to 83% of the new cars are 
registered. In these areas, too, The 


NewYorker has 85% of its circulation 
concentrated. (If you wish, 


glad to show you charts.) 


“Eighty-five per cent,” says some- 


we'll be 


body,““Why, I thought The New Yorker 


was a local New York journal!” 
No, it isn’t. It’s a national maga- 


zine and one with an uncommonly 
selective audience. It goes each week 
to 133,471 men and women all over 
the U. S.—to people who live well, buy 
well, and buy early. They set the pace 
for thousands of others. They are the 
people other people copy. 


NEW YORK MOTOR 
SHOW ISSUE 


Dated Oct. 30 
Out Oct. 27 


SELLS THE PEOPLE OTH 
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ing automobiles 


Sell 
sell the nation. 


QO. E. D.— 


New Yorker readers and you 


sooner you sell New Yorker 


readers, the sooner you sell the nation. 
How about starting now? 


THE 
NEW YORKER 


ER PEOPLE COPY 
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—with a purr 


... that’s Columbia 


Power to penetrate a continent—delivered by the 
world’s largest radio network. Power to drive a mes- 
sage home— geared to the most precise measure- 
ments in radio to tell you whose home and where. 
Power to make that message live—with all the soft- 
spoken strength of radio. That’s Columbia — year 
after year, the choice of more of the country’s 


largest advertisers than any other network. 


Columbia has carried in 1937 (as in 1936) more hours of automobile adver- 
tising than the other major networks combined. In the first six months of 
1937, the investment of automobile advertisers in Columbia Network facilities 
showed a gain of 57.1% over the corresponding period in 1936. The auto- 
mobile advertisers on Columbia in the first six months of 1937, included: 
CHEVROLET ... CHRYSLER... DESOTO... DODGE... FORD... LINCOLN-ZEPHYR 


LINCOLN ... NASH... PLYMOUTH ... PONTIAC 


The COLUMBIA 
Broadcasting System 





Buick Showing How to Make Modernization Pay 
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Dealers are Being Given 
Detailed Plan of Operation 


By E. M. 

FLINT.— Buick Motor Co., 
through its service department, is 
promoting modernized lubrication 
departments for its dealers in a 
way that demonstrates the im- 
portance of “modernized lubrica- 
tion” to its dealers. Through 
Cc. W. Jacobs, general service 
manager, the program definitely 
shows the dealer the best way to 
modernize the lubrication depart- 
ment and how to run the depart- 
ment for best results. 

Jacobs’ first presentation to the 
dealers is entitled, “A Profitable 
Method of Operating a Lubrica- 
tion Department.” It hits hard on 
every phase of what a dealer 
should do and has four main 
thoughts to be followed after in- 
stalling the right kind of equip- 
ment and an approved Buick 
background, namely, the right 
kind of a follow-up system, the 
right personnel, the right kind of 
a system to stimulate incentive 
for the personnel in the depart- 
ment and the right kind of time- 
saving operations. He advocates 
writing orders only when the 
owner is present, and offers a 
definite selling plan. 

Points Out Items 

In the brochure, Jacobs points 
out that the service salesman 
should have a tabulated program 
which, when followed, prevents 
overlooking the things which the 
dealer has for sale. He starts off 
with selling the chassis lubrica- 
tion, followed by crankcase oil 
changes, flush engine, front-wheel 
lubrication, transmission and rear 
axle lubrication, spring lubrica- 


tion, fill shock absorbers and oil | 


filter replacement. These points, 
he says, his successful dealers are 
following and making profits. 
Jacobs also points out that it is 
important to keep a record of 
what work the department does 
both for the dealer and the own- 
ers. 


which include the sales of bat- 
teries. Jacobs says batteries can 
be better handled by the lubrica- 
tion men than in any other sec- 
tion. The information on the 
daily sales records of all items 
are then transferred to the 
monthly recapitulation showing 
exactly just what business has 
been done for the period. 
Date of Followup 

The owner record card is more 
interesting. It shows when the 
car was in, what was done and by 
means of a movable metal signal 
device at the top of the card the 
lubrication department knows the 
date the owner should be followed 
up. On the reverse side of. the 
card, the lubrication department 
makes a check on the points 
which have been so successfully 
used by super service and gaso- 
line stations, such as checking 


the battery, spark plugs, ignition | shown 


| ness, 





The dealers are furnished | ®°°S . 


daily sales and lubrication records | placing of a slogan on the walls 


; LUBECK 


opportunity to add new sales for 
the benefit of the department. 

The owner follow-up system in- 
cludes cards to be mailed at the 
time when the car has traveled 
5,000 miles and at 10,000 miles. 
They are attractive and make an 
impression on the owner. There 
is also a telephone record card to 
be used, and Jacobs also suggests 
to the dealers the selling of a 
lubrication contract with coupons. 
All have been used successfully 
by Buick dealers. 


In the section, entitled the se- 
lection and training of personnel, 
Jacobs points out the most im- 
portant part of the entire plan. 
He says, “The men of the lubri- 
cation department are the key 
men around whom practically all 
the dealer’s contacts with his 
owners are centered.” He there- 
fore suggests not only care to get 
the best men but also that they 
be selected from the various 
schools which the Buick company 
conducts. He advocates. that 
graduates of those schools will be 
men who can develop new busi- 
lubricate a car practically 
and keep records of owners and 


| operate the follow-up systems. He 


also shows plans for compensa- 
tion for various sized dealers and 
variable volume. 


In maintenance of the depart- 
ment, Jacobs points out that 
cleanliness is the paramount is- 
sue. He shows that all unsightly 
signs and materials should be re- 
moved and that when the place 
has been renovated, the dealer 
should decide on a pleasing color 
scheme in harmony if possible 
with the type of equipment used; 
paint the floors and the hoists 
and adopt some efficient lighting 
system which will add to the at- 
tractiveness. He suggests an at- 
tractive waiting department and 
little further than the 
average plan by suggesting the 
watch 


reading, “Why not us 


lubricate your car?” 
Showing Specimens 
Another important suggestion is 
that of showing specimens of all 
kinds of parts that have given out 
because of lack of or improper 


lubrication, and to display them | 


in such a manner that owners 
will note the condition of the part 
and the cost of replacing each 
one. 
more to sell lubrication than even 
the best kind of sales talk. 

In a 
just issued, Jacobs has seasonal 
reminder cards for owners and a 
number of new items, many of 


|which have been suggested by 


dealers and others which have 
been picked up here and there. It 
is packed full of information for 
the dealers and from the activity 
by the larger dealers, 


and headlight bulbs, starter, gen-| | Jacobs is confident of getting the 


erator and the radio. These items, 
checked while the car is being) 
lubricated, gives the salesman an 


| entire family of dealers in line 
for the rest of the year and 1938. 
The program has been under 


| way for some time. To date over 


| business and profits, fill another | 
Jacobs says that this does | 





supplementary brochure | 
|parts of the dealers automotive 








DIESEL-POWERED TRACTORS are gaining favor with motor 


freight haulers. This Studebaker is 


one of the newly-announced diesel 


trucks now being made by the corporation. 


Denver Dealer 
Brings Incr 


DENVER. — Denver automobile 
agencies Sunday took two pages 
in the largest local newspaper 
featuring their stocks of used 
cars. As a result sales are being 
made this week. The Larson-Nash 
Motors Co., took the largest space 
featuring its Fifth Annual Lim- 
erick Contest in which it is offer- 
ing $100 in cash prizes. The con- 
test consists in putting in the last 
line to the following: “A careful 
young man named McGee who 
believed in the word Guarantee 
said ‘T’ll play safe this time, |, be- 
fore signing the line — 

The ad further called attention 
to the fact that a definite money 
back guarantee on every used 
car is featured at Larson-Nash. 

Fry Motors, Packard dealer, 
had a large ad calling attention 
to the fact that it has a $50,000 
used car stock, which is now on 
sale in its new used car store at 
1236 Broadway. “Due to the tre- 
mendous sale of new Packards, 
we have taken in trade over 100 
quality used cars, and they must 
be sold,” said the advertisement 
in part. The ad also featured a 





70 per cent of the big volume 
dealers have adopted the pro- 
gram, and Jacobs has a huge file 
of photographs of the dealers lu- 
brication departments showing | 
before and after pictures. 

Letter after letter, in which the 
dealers indicate an upturn in| 


file. Increased profits running 
from 50 per cent upwards prove 
without a doubt that lubrication 
in itself is one of the profitable 





merchandizing activities. 

With undisputable evidence in 
most cases voluntarily furnished 
by the dealers, Jacobs is going 
after the balance of the organiza- 
tion with a supplementary cam- 
paign which he feels will result 
in the balance of the organization 
coming into line for nationwide 
standard Buick service in every 
one of the 3,900 dealer representa- 
tion points. 


Advertising 


ease in Sales 


photograph of the new used car 
store, which adjoins the new car 
agency. 


Chevrolet dealers had their ads 
grouped under one head calling 
attention to the fact that they are 
now in the midst of their Mid- 
Summer Sale. Firms represented 
were: Murphy-Mahoney, Capital 
Chevrolet Co., Viner’s, Luby Mo- 
tor Co., Ervin-Platte Chevrolet 
Co., and the Central Chevrolet Co. 


Tom Botterill, Inc., Hudson- 
Terraplane distributor had at 
the top of its used car one column 
by six inches deep ad a personal 
word over the signature of Tom 
Botterill, which read: “Your satis- 
faction is vitally important to me. 
I would not knowingly have an 
employe sell you a used car that 
is not as represented, and if you 
should ever find cause for com- 
plaint you will receive every con- 
sideration from me and my em- 
ployes. The following cars are 
recommended for their durability, 
economy, performance and ap- 
pearance. They are unusually 
good.” 


Hoskins-Beatty Motor Co., Olds- 


mobile agency, featured several | 
cars. In a box space at the top, | 
for | 


however, was its feature 
the week, which, according to E: 
Jack Beatty, president of 
company, serves to focus notice 


| of used car prospects and bring 
| them to the 


salesroom and sales 
lot. 

Other Denver agencies taking 
space were: 
Ford; McCarty-Sherman, 
Kelton’s, Inc., Pontiac, 
James Motor Co., Dodge, 
outh; R. R. Hall, Inc., Cadillac, 
LaSalle; Denver Oldsmobile Mo- 
tors, Inc.; Lehman Motor Co., De 
Soto, Plymouth; Cullen-Thompson 
Motor Co., Chrysler-Plymouth dis- 
tributors; Walker-Buick; Denver 
Buick; E. J. Johnson Motor Co., 
Cord, Auburn; Ray Young, Ford; 
Davis-Shelton, Inc., Chrysler, 
Plymouth; Swayne-Wimbush, 
Ford; Howry-Berg, Inc., Plym- 
outh, Hilton Motor Co., Ford; 
Metropolitan Pontiac, Inc. 


Ford; 


MORE LASTING 
POWER... 


DIVISION OF BORG-WARNER CORPORATION 





the | 


O’Meara Motor Co., | 


ed New York. He succeeds Frank J. 


Nearly 2 000. 000 
Shuitiindn Visitors 
Listed in 6 Mos. 


DETROIT. —Visitors from every 
part of the United States, Canada, 
and from 52 foreign countries 
have been registered at the Ford 
Rotunda during the first six 
months of 1937, as total attend- 
ance figures at the Ford hospi- 
tality building mount steadily to- 
ward the 2,000,000 mark. 

Outside of Michigan, New York- 
ers dominate as the _ greatest 
number from any one state reg- 
istered at the Ford building. 
Among the foreign guests made 
welcome at the Rotunda, Germans 
outnumbered others, excepting 
citizens of nearby Canada. Tour- 
ists from the Reich account for 
nearly half of all the overseas 
visitors who have toured Ford 
plants and properties this year. 
English, Russians and Japanese, 
successively most numerous of 
Ford’s foreign visitors, combined 
do not outnumber the German 
registrants. 

Not infrequently, travel agencies 
report, European travelers to 
the United States will journey 
here to tour the Ford properties 
when their itineraries will not in- 
clude any other American center 
outside New York City. 

Among the states Michigan and 
New York are followed by Penn- 
sylvania, Illinois and California 
as supplying the largest numbers 
of Rotunda visitors. With the ex- 
ception of tiny Guam in the mid- 
Pacific, every other area under 
the American flag has sent its 


|travelers to the Ford Rotunda 


this year. During one mid-day 
hour this week automobiles carry- 
ing license plates from 38 states 
were counted in the parking area. 

Coming the greatest distance 
around the globe, 12,853 miles 
away, 72 New Zealanders have 
been registered this year in the 
Ford building. 


Alter Sales Force 
At General Tire 


AKRON.—L. A. McQueen, sales 
manager of the General Tire & 
Rubber Co., announces a number 
of changes in division, district 
and branch managers in the Gen- 
eral Tire sales organization. 

Howard A. Bellows, formerly 
central division manager with 
headquarters in Akron, has been 
transferred to eastern division 
manager, with headquarters in 


Savage, who is on a leave of ab- 
sence. In addition to supervision 
of the New York district, of 
which he was formerly manager, 
Bellows also takes over the man- 
agement of the company’s Phila- 
delphia branch. A. W. Barry, for- 
merly Philadelphia branch man- 
ager, has been assigned to special 
work in New York. 

Roy Doss, formerly branch 
manager in San Francisco, has 
been appointed Chicago district 
manager, succeeding E. F. 
Parker who died July 6. Howard 
Stroupe, formerly Seattle branch 
manager, has been transferred to 
San Francisco as branch man- 
ager, replacing Doss. J. S. Peixot- 
to, who has been doing special 
work in San Francisco, has been 
transferred to Seattle as branch 


*manager, succeeding Stroupe. 


The company’s former central 
sales division has been divided 
into two districts. Bruce Gregory, 
formerly assistant manager of 
the central division, has been ap- 
pointed manager of the Cleveland 
district, with headquarters in Ak- 
ron, and F. W. Darbro, former 
central division salesman, has 
been appointed manager of the 
new Cincinnati district. 


FRANKFORT, Ky.,—Gasoline tax 
collections netted Kentucky $1,047,- 
391 during May, 1937, compared with 
$964,585.05 in May, 1936, the de- 
partment of revenue has announced. 





June Index Records Unusual Drop in Retail Sales 
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Preliminary Fig igures Show 
6-Point Drop from May 


WASHINGTON.—The value of) bel 
retail sales of new passenger 
automobiles showed a_ decline, 
somewhat more than _ seasonal, 
from May to June, according to 
the preliminary adjusted index 
figure of the department of com- 
merce. 

The index, which makes allow- 
ance for the number of days as 
well as for seasonal movements 
was 98.0 in June, on the basis of 
1929-1931 average as 100, com- 
pared with 104.0 in May and 102.5 
in April. 

Sales in June, according to the 
figures, were almost 5 per cent 


below June 1936, but about 27 per 
cent greater than in June 1935. 
The effect of bonus payments last 
June and the strike situation this 
year are held to be contributing 
factors to this decline. Da'ly 
average sales, without seasonal 
adjustment, decreased about 8 per 
cent from May to June. 

The aggregate value for the 
first six months of this year was 
about 10 per cent above that for 
the corresponding period of last 
year and about 36.5 per cent 
higher than the first six months 
of 1935. 


Index of Dollar Value of Retail Sales of New Passenger Automob/les 
(1929-31 — 100) 
Without Seasonal Adjustment With Seasonal Adj’stm’t 


Month 1935 
January 


February 


September 
October 
November 
December 
Annual Index a 
*Revised. +Preliminary. 


Car Excise Tax 
Upheld in Wash. 
State Decision 


SPOKANE, Wash.—A 1937 law 
providing for an excise tax on the 
market value of privately owned 
automobiles has been upheld in 
an unanimous opinion of the su- 
preme court here. 

A Thurston county court de- 
cision supporting the act which 
taxes automobiles at the rate of 
1% per cent, the minimum tax 
being $1, was affirmed by the high 
tribunal. 

The money thus collected will 
be credited to the state school 
equalization fund. County auditors 
are prohibited from issuing li- 
censes or plates unless the tax is 
paid. The first tax to be exacted 
will be for the calendar year 1938. 

Thurston county commissioners 
brought the action to compel the 
county assessor to assess private 
ears under the old property tax. 

Validity of the law was at- 
tacked on five grounds: that the 
taxation is a property tax, not an 
excise tax and denies equal pro- 
tection of the laws; that the 
classification with respect to deal- 
ers’ cars is discriminatory and 
unreasonable; that the county as 
a taxing district is injured there- 
by; that the tax attempts to 
amend a previous law by implica- 
tion. All of these contentions 
were denied by the court. 


Insurance Rates 
Rise in Nebraska 


LINCOLN, Neb. — Sharp _in- 
creases in motor insurance rates 
have gone into effect in Nebras- 
ka during the last month. Among 
them are 10 to 100 per cent in- 
crease on accident premiums for 
commercial vehicles such as 
buses and trucks, gasoline trans- 
ports being most heavily taxed; 
15 per cent on collision protec- 
tion for new passenger automo- 
biles; and 50 per cent on the 
older models. 

Everett Dawson, vice-president 
of the Nebraska association of 
insurance agents, declares that 
the increases are directly due to 
the constantly mounting liability. 
Nebraska automobile owners are 
begnning to pay for the increas- 
ing number of traffic accidents. 
And he went on to predict that 
if motor accidents continue to 
multiply, the premium charges of 


1936 
69.3 
65.5 
117.8 
142.3 
138.6 
139.3 
117.3 
92.9 
71.0 
56.5 
113.1 
130.4 
105.1 
tEstimated. 








1937 
129.5 
139.5 
123.5 
102.5 

*103.9 
798.0 


1936 
102.0 
89.5 
101.0 
93.5 
93.5 
109.5 
104.5 
92.0 
83.0 
85.5 
151.0 
175.0 


1935 
75.0 
86.5 
94.5 
78.5 
70.0 
785 
81.0 
75.0 
79.0 
82.0 

113.5 
106.5 


1937 
90.1 
85.5 

146.5 
141.3 
*144.6 
7132.9 


$115.3 


liability and property 
damage policies will also be 
raised. He intimated even that 
Nebraska motorists may soon be 
obliged to pay their premiums on 
an “experience rating.” 

George Truman, secretary of 
the Nebraska state railway com- 
mission, in commenting on Daw- 
son’s statements, called atten- 
tion to the survey recently made 
by B. L. Knudson, motor trans- 
portation director for the com- 
mission, which showed that no 
major bus accident had occurred 
within Nebraska for a number of 
years; also to the award of a 
placque to Omaha last year for 
being “the safest city of its size 
in the United States.” 

“It seems odd,” Turman as- 
serted, “that trucks and buses 
should bear the greatest burden 
of insurance rate increases at 
this time. Safety rules and regu- 
lations under the recently passed 
motor carrier act will soon be ef- 
fective. Perhaps some motive for 
the increased rates on trucks, 
buses, and taxicabs can be found 
in the fact that under the motor 
carrier act, effective Aug. 16, all 
commercial trucks must carry in- 
surance.” 


public 


N. J. Motor Jobs 
Up 1.1% for May 


TRENTON, N. J.—Employ- 
ment, total payrolls and average 
wages in the manufacture of 
automobiles and parts in New 
Jersey during May all showed 
gains over the previous month 
greater than those registered by 
industry in general in the state, 
it has been announced here by 
John J. Toohey jr., state commis- 
sioner of labor. 

Automobile and parts employ- 
ment rose 1.1 per cent over the 
April level, total payrolls 4.7 per 
cent, and average weekly wages 
stood at $36.84—an increase of 
3.5 per cent. Comparable rises in 
the state’s all-industries figures 
were: employment, up 0.4 per 
cent; total payrolls, up 1.3 per 
cent and average weekly wages, 
up 0.9 per cent. 


Severtson Moves 


KENOSHA, Wis.—Oscar FE. Sev- 
ertson, Ford dealer in Kenosha 
county since 1930, has sold his fran- 
chise to A. J. Ragon, former Coca 
Cola executive. Severtson has heen 
appointed Nash-Kelvinator distribn- 
tor for northeastern Texas, with 
headauarters in Dallas and a terri- 
tory including 30 counties. 
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Traffic Cortifiiens 


Puzzles Richmond 
RICHMOND, Va. — Rich- 
mond received a “special 
certificate for reducing” 
traffic fatalities the first six 
months of this year, but as 
there was an increase in- 
stead of curtailment of 
these violent deaths, traffic 
bureau officials are asking 
“How come?” 

The record shows that for 
the first six months of the 
current year an even dozen 
persons were killed by auto- 
mobiles, while for the same 
period in 1936, 11 persons 
oe from motor injuries. 


UMS Sponsors Meeting 


Of Nebraska Dealers 
LINCOLN, Neb.— Under the 
sponsorship of the United Motor 
Service, 40 representatives of the 
southeastern Nebraska associa- 
tion of automotive dealers and 
service men met at the Hotel 
Cornhusker last week to discuss 
service problems. Carl A. Ander- 
son, Inc. Lincoln automotive 
service company, was host, and 
J. Kenneth Binning, distribution 
manager of the United Motor 
Service at Anderson’s, made ar- 
rangements for the meeting. Dele- 
gates represented the following 
Nebraska cities: Lincoln, Ne- 
braska City, Falls City, Auburn, 
Superior, Red Cloud, Deshler, 
York, Wahoo, Crete, Fairbury, 





Ashland, and Hebron. 


NSPA Car hailex Revels 
3% Sales Decline in June 


DETROIT.—Automotive sales 3 
for June declined 3 per cent from 
159 to 154, according to the auto- 


motive sales index of the National 
Standard Parts Assn. This mark | 


is 1 per cent ahead of June, 


1936. Average monthly sales for | 


the first six months of 1937 were 
10 per cent ahead of the first half 
of 1936 from 134 to 147. 


Replacement parts shipped to 
wholesalers registered 128 or 
about 1 per cent ahead of May, 
which registered 127, but this is 
13 per cent below June of 1936. 
Average monthly sales for the 
first half of this year were 124 
which is 3 per cent ahead of the 
first six months of last year, the 
NSPA report showed. 


Shop equipment and _ tools 
shipped to wholesalers in June in- 
creased 10 per cent over May with 
160, and this is 23 per cent ahead 
of June last year. Average 
monthly sales for the first half of 
this year registered 147, 7 per cent 
more than the first six months 
of 1936. 


Original equipment shipped to 
vehicle manufacturers in June 
dropped 10 per cent to 285. How- 
ever, this is 66 per cent ahead of 
June, 1936. Average monthly ship- 
ments for the first six months 


| registered 279 or 57 per cent 


|ahead of the same period 
| year. 





" @head of the first half of last 
year, according to NSPA. 

Export shipments for June 
were 7 per cent less than May, 
registering 140, but this is 47 per 
cent ahead of June of last year. 
Average monthly export ship- 
ments for the first half of 1937 
was 128 which is 33 per cent 
last 


Cheyenne Dealer 
Tests Price Ads 


CHEYENNE, Wyo.—The Wal- 
ton Motor Co., Ford dealer, have 
experimented with advertising 
and posting both f.o.b. and Chey- 
enne drive-out prices for the sale 
of new cars, and have found the 
later to be far more satisfactory, 
both from an actual sales volume 
standpoint and customer good 
will. 


The company has found that it 
pays to stress a comparison of 
“delivered” prices with complete 
equipment, and advertises. the 
fact that its Cheyenne drive-out 
prices include all accessories and 
oil and gas, all prices subject to 
the Wyoming sales tax, of course. 


ride control with MONROE 


BAR AND SILENT CONNECTOR 


STABILIZING 


@ The Stabilizer Bar Divi- 


sion of the Monroe Auto 


Equipment Company 


is 


provided with heat-treating 


and forging equipment that 


has been especially design- 


ed to manufacture stabilizers. 
this special equipment, we can manu- 
facture your requirements to preci- 
sion and at the lowest possible cost. 
That is why Monroe Stabilizers are 


standard equipment on so many 


of the 1937 models. 


With 


A combination of the Monroe silent 
connector and stabilizer is available 
for your consideration. In this design, 
which is shown disassembled, the 
joints are completely surrounded by 


confined rubber, thus permitting the 


use of smaller-diameter bars. 


MONROE AUTO EQUIPMENT COMPANY 


MONROE + MICHIGAN 





Plan, Backed by Engineers, | 
Aimed at Greater Safety 
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Driver-Proving Grounds Provided in Congress Bill 


By WILLIAM ULLMAN 


WASHINGTON. Predicated 
upon recognition of the driver as 
the key to the nation’s traffic 


problem, there is now before Con- | 


gress a detailed plan looking to 
establishment throughout’ _i the 
United States of driver-proving 
grounds. 

The opening wedge is a bill in- 


troduced by Rep. Vincent L. Pal-| 


misano, of Maryland, chairman 
of the House District of Columbia 
committee, which provides for the 
conversion of desolate Anacostia 
Flats on the outskirts of the na- 
tional capital into the first such 
driver school and testing field. It 
is designed to be a model for 
other cities and states to copy. 
The bill, for which a determined 
effort will be exerted, according 
to Rep. Palmisano, is based upon 
a plan devised by W. Hamilton 
Owens, a construction engineer 
and student of traffic of New 
York City. It has the united sup- 
port of governing heads of the 
District of Columbia and its traf- 
fic director, William A. Van Du- 


zer. Numerous safety experts and | 


organizations have also warmly 
endorsed the proposal. 


The purpose of the Owens plan | 
is to eliminate learners and physi- | 


Take Advantage 
Of Test Station, 


Dealers Urged 


SEATTLE.—All dealers are 
urged to “take advantage of the 
city motor vehicle testing-ste- 
tion” and its service, 
Seattle Automobile Dealers’ Assn., 
in a recent bulletin. 


“We suggest that all dealers 


immediately take advantage of 
possibilities offered by the sta- | 
| is to construct the proving ground 


tion,” says the bulletin. “If all 
dealers will refuse to take in a 
used car unless it has been 
through the testing station, you 


will eliminate considerable grief | 


and expense. The law provides 
that a used car must have the 
O.K. of the testing station before 
it is sold. Why not take advan- 
tage of the law and insist that 
these cars be tested when they 
are sold to you?” 

The association also warns 
dealers against permitting cars 
older than 1930 accumulating in 
stocks. “One way to combat this 
situation,” says the report, “is to 
take them in at what they are 
worth—$25 to $75—instead of 
twice that.” 


WILLIAMSPORT, Pa.— Sales of 
Lycoming marine engines for the 
first seven months of the current 
year were 75.9 per cent greater 
than for the same period last year, 
according to E. D. Herrick, presi- 
dent. 





@ WANTED 
SALES | 
EXECUTIVE 


automotive parts 
manufacturer wants youn; man wit» 


Leading Detroit 
automotive expericn’e. Man capable 
of handl’ng both sales correspondence 
and outside contacts. The right man 
must be executive timber, able to 
take responsibility. An engincering 
background would be valuable but 
not essential. Give age, outline of 
experience, and education in first 


by the} 


{cally or emotionally unfit drivers 
|from the streets and highways. 
This would be accomplished by 
construction of the scientifically 
planned proving ground through 
which all applicants for driver 
permits must pass. 

The student driver’s progress 
through the proving ground will 
begin in an administration build- 
| ing, where, in adidtion to office 
and facilities for receiving and 
routing applications, there will be 
a demonstration room, a lecture 
hall and physical testing rooms. 

In the demonstration room 
there will be automobile chassis 
for instructing the beginner of 
| how a motor vehicle runs and the 
means of keeping it in safe oper- 
ating condition. There will be 
dummy gearshifts for practice 
and the walls will be decorated 
with all road and traffic signs 
'and lights which will be ex- 
plained to the beginner. There 
will also be illustrations of the} 
causes of accidents and situa-| 
tions requiring judgment, provid- | 
ing drivers with definite knowl- 
edge of the causes of accidents 
and practical methods of prevent- 
|ing them. 

The lecture hall will be 
equipped for blackboard lectures 


/on safe driving and motion pic- 
|tures pertaining to driving and 
| explaining traffic regulations. 


In the physical examination | 


|}room the applicant will be tested 


as to general health, vision, hear- 
ing, deformities and nervous in-| 
stability. | 

The most interesting feature of 
the design submitted to Con-}| 
gress is the physical layout for) 
the proving ground, where all 
possible driving conditions and 
| hazards will be simulated, includ-| 





ing all kinds of grade, turns, in- 
tersections, circles such as abound 
in Washington, railroad crossings | 
and other danger spots. The plan} 


as a PWA project, enlisting WPA 
labor and the installation of ex-| 
perimental roads by the bureau | 
of public roads. This latter would 
serve the double purpose of pro- 
viding practice highways for neo- 
phyte drivers and the testing of 
paving materials under govern- 
mental supervision. 

All drivers would be required to 
pass a physical examination at 
least once a year, whether they 
are traffic offenders or not. 


Gov. Hoffman Hits 


Jersey Diversion 


BELMAR, N. J.—Claiming that 
the action of diverting of high- 
way funds into other channels 
was grossly misrepresented to the 
people of New Jersey, Governor 
Harold G. Hoffman spoke before 
a civic group here last week and 
demonstrated that such diversion 
to relief actually would “keep un- 
employed people unemployed.” 
Hoffman was refering to the re- 
cent action of the state legisla- 
ture in passing over his veto a 
measure which diverted $8 000,000 
earmarked highway monies to 
Jersey relief needs. 

Money collected 
fees, gasoline taxes, appropria- 
tions from the federal road act 
and money raised on bonds issued 
after a referendum specifically 
fixing the funds for highway 
building was not justified in any 
other field but highway construc- 
tion and maintenance, the gov- 
ernor stated. He said that the 
money so taken deprived 1,200 
heads of families of that income 
and placed many of them on re- 


from license 


© 
| 





Ca 


“’'LL BET PVE EATEN out of as many chuck wagons as you,” 
remarked C. P. Simpson, general sales manager of Pontiac, to “Ari- 
zona Al,” trade character of the Phoenix Republic & Gazette, when 
the latter held a chuck wagon luncheon for automotive men at Detroit 
in the course of a cross-country promotional tour. Simpson was a 
Texas cowhand in his youth and knows all about serving vittles on 


the open range. 





Calcium Chloride Offered 
As Car Lot Dust-Control 


MIDLAND, Mich.—“Self-sprink- 
ling” used car lots to eliminate 
dust and provide a more attrac- 
tive appearance are rapidly gain-| 
ing in popularity, according to | 
H. T. Knowles, assistant sales | 
manager of the Dow Chemical | 
Co. here. 

Calcium chloride, of which the| 
company is one of the largest | 
producers, marketing it under the | 
name of “Dowflake,” is a chemical | 
obtained from brine, pumped/ 
from deep wells. It has the pe-| 
culiar property of drawing mois- | 
ture from the air and when)! 
spread on a gravel or cinder sur- | 


|face, it supplies the necessary | 


moisture to bind surface ma-| 
terials together. Thus the use of 
calcium chloride makes a gravel 
or cinder surface automatically 
self-sprinkled, Knowles said. 


“Calcium chloride is particularly 
fitted to the used car dealer who 
wants to maintain an attractive 
lot and one that is not annoying 
to customers,” he declared. 


“The used car dealer must keep 
his cars saleable and attractive at 
all times. This necessitates porters 
to continually dust the cars. In 
hot weather they become dusty 
nearly as soon as they are cleaned 
This constant dusting of hard 
gritty soil material gradually dulls 
the surface of the paint and the 
car will soon require polishing. 
Calcium chloride, in eliminating 
the dust arising from the lot it- 
self. consequently lowers the cost 
of keeping cars clean and attrac- 
tive. At the same time, upholstery 
stays bright and clean and does 
not require frequent dusting. 

“As cars are continually moved 
from one place to another, the 
surface of the lot is churned up 
and dust clouds result. Each cloud 
of dust actually means that some 
of the surface is being blown 
away. After a period of time this 
results in holes and ruts which 
not only mar the appearance of 
the lot, but require filling-in, an- 
other item of expense that is not 
present on calcium 


chloride- | 
treated lots, because the chemical, | 


lots adjoining their salesrooms 
will find that the elimination of 
dust will make their showroom 
neater, their service shops cleaner 
and more efficient, and cause less 
wear on moving machinery,” 
Knowles said. 

“Customers are more inclined to 
stop and inspect cars in dustless 
lots,” he contends. “They do not 
get their shoes dusty. Walking 
is less difficult as the surface of 
the lot is firm enough to elimi- 
nate deep cinders and gravel.” 


Texas Sales Up 
Slightly in June 


AUSTIN, Tex.—New car sales 


in Texas for the month of June} 
for | 
a marked de-| 


were slightly above those 
May, but showed 
cline from those for June, 1936, 
according to figures reported by 
the bureau of business research 
for the University of Texas, com- 
piled from registrations in 15 
representative Texas counties. 
The figures showed 6,776 registra- 
tions for June against 6,012 for 
the month of May, and 8,458 for 
June, 1936. This represents an in- 
crease of 12.7 per cent over May, 
and a decrease of 19.8 per cent 
from June, 1936. 
According to the report the 
largest increase in registrations 
over the preceding month, and 
the greatest decline from June of 
last year, occurred in the regis- 
tration of cars in the lower price 
brackets. The lower intermediate 
and highest priced groups showed 
increases over 
periods. 
Aggregate sales in the 
of the current year were 37,802 
units, a decline of 3.8 per cent 
from the first six months of 1936. 


Named Manager 


| houses, 





both preceding | 


15 | 
counties for the first six months | ,.. 


| 
| 


Denver Creditmen 
Move to Prevent 
Long-term Excess 


DENVER. — With retail sales 
now running at a high peak due 
to freer spending by residents, 
Denver credit men are turning 
their heads toward their charge 
account ledgers to see how they 


|can prevent an “overloading” of 


long-term instalment accounts, 
according to Charles M. Reed, 
general manager of the Denver 
Retail Credit Men’s Assn. of 
which leading automobile firms 
of this city are members. 


In line with movements already 
started by large eastern credit 
the local organization, 
through conferences with retail- 
ers, are considering the matter of 
joining the campaign, and bring 
about the reduction of long-term 
instalment periods, according to 
Reed. He said preliminary discus- 
sion on the matter already has 
been heard by association mem- 
bers, but no action has been 
taken toward the “tightening of 
instalment terms as yet. He said 
collections have been good in this 
area on instalment accounts. 


“Credit groups are becoming 
more and more concerned over 
the matter of long-term credit 
terms,” said Reed. “As buying 
power has increased, many sales 
forces have been running wild 
and extending instalment privi- 
leges over periods too long to 
be in keeping with sound busi- 


| ness practice.” 


The’ credit-tightening move- 
ment already has started in some 
of the major automobile finance 
companies which maintain Den- 
ver branches, according to re- 
ports, pointed out Reed. Finance 
leaders are striving to effect 
standard terms on new and used 
cars. They are campaigning for 
a minimum down payment of 
one-third, with the balance pay- 
able in a maximum of 18 equal 
monthly instalments on new cars 
and on used cars up to two years 
old. On older models, they seek 
a down payment of at least 40 
per cent, with the balance pay- 
able in a maximum of 12 equal 
monthly instalments. 


“The trend toward reducing the 
length of instalment contracts is 
not only protecting the retailers,” 
said Reed, “but the consumer as 
well. It is undesirable that either 
should be overloaded.” 

Reed said a resolution voted by 
the National Retail Credit Assn. 
at its Spokane, Wash., convention 
last month favored the establish- 
ment of standard instalment-buy- 
ing terms for various retail 
groups, which would set a maxi- 
mum length of time over which 
instalment accounts could be 
spread. 


Gear Corp. Plans 


Axle Shaft Line 


SYRACUSE, N. Y.—Automobile 
axle shafts will be manufactured 
at the No. 3 plant of the New 
Process Gear Corp. here, it was 
revealed this week by A. A. Hen- 
ninger, president and _ general 
manager of the company. 

This plant, originally the home 
of the Monarch Typewriter Co. 
and later occupied by the Adams 
Axle Co., has been idle for several 
years. It contains 100,000 square 
feet of floor space. New machin- 
y has been installed and the 
production of axle shafts will 
start early in August, Mr. Hen- 


| ninger said. 


In expanding its line of produc- 
tion beyond differential and trans- 


mission gears, New Process Gear 
will employ 200 additional work- 
ers, increasing the total number 
of persons on the payroll to more 
than 2,000. 


lief, and cited accepted statistics) by maintaining the proper amount | 

| showing that one-third of persons| of moisture to keep the surface | 
| once given a cash dole remain as| compact, reduces wear to a great | manager of the Kamloops Motor Co., 
| public charges the rest of their! degree. Ltd., Kamloops, B. C., has been 
| lives. | “Dealers who have used car| announced. 


letter. Box 125, Automotive Daily 
News, 527 New Center Bidg., De- 
troit, Mich. 


VANCOUVER, B. C.— Appoint- 
ment of J. C. C. Stainton as general 
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made money out of our franchise 
and will continue to do so. How 
do I account for it? Well, as I sit 
back and look over the years I 
cannot help but feel that Buick 
has 
product and quality of policy, not 
in fits and starts but all the time, 
are the foundation stones of our 
success.” . 

And as he said this I sorta felt 
that a comparison of Buick with 
the Rock of Gibraltar has an ap- 
plication somewhere in the pic- 


ture. 


* * * 


THAT WASN’T all that came} 


out of the little black book. I 
learned that to date on the ’37 
series, Buick has made 172,571 de- 
liveries. Last fall the Curtice- 
Hufstader pow-wow projected a 
production of 240,000, which would 
have equalled the year of all 
years—1927—-when the grass was 
green on both sides of the fence. 
Call it an act of God, mebbe, but 
the labor troubles spoiled this. 
Buick, therefore, will wind up the 
model year with exactly 220,346. 
With uninterrupted production, it 
is calculated that the 240,000 pro- 
jection would have been out- 
moded—it would have been better 
than 260,000. 

Present plans call for ’37 pro- 
duction to cease about the middle 
of August. But that does not mean 
a cessation of sales activities of 
the current crop, which will con- 
tinue through August and Sep- 
tember. By Labor Day the bottom 
of the ’37 barrel will have been 
reached, it is calculated, and there 
should be no more than 3,000 units 
on the floor, just enough to keep 
going until the ’38 stuff gets out. 

+ * * 

STILL, HUFSTADER is not 
complaining, for this year’s busi- 
ness is 27.7 per cent ahead of the 
first half of last year and the 
company claims this is the big- 
gest percentage increase, outside 
of Cadillac-LaSalle, in the Gen- 
eral Motors family. And business 


is holding up as proved by the) 


fact that in the first 20 days of 
June 12,376 retail deliveries were 
made as compared with 12,238 for 
the first 20 days of this July. So 
far May is the peak month with 
22,480, but the quota for July is 
22,500. It will be nip and tuck but 
Buick wouldn’t be surprised if 
July turns out tops. 
* + 

BUICK HAS four different 
models this year and as of today 
the 40 (priced $845-$870) accounts 


* 


for 71 per cent of the sales; 60) 
them continue to drive their old 


($1,050-$1,150) 16 per cent; 80 
($1,200-$1,600) 10 per cent and 90 
($1,800-$2,200) 3 per cent. 
* * ed 

YOU WHO HAVE not been 
reading “Life of an American 
Workman,” the autobiography of 
Waiter P. 
Chrysler, which 
is running seri- 
ally in the well 
known Saturday 
Evening Post, 
should cut in on 
the current is- 
sue of the SEP 
because it’s in 
this number 
that Chrysler 
really fits into 
the automobile 
picture. The se- 
rial winds up with the issue of 
Aug. 14 and I’ll venture to predict 
that if you take my advice you 
will get more hither-to unpub- 
lished automobile history than 
has ever been uncovered before. 
Don’t wait for the book, for it is 
unlikely that there will be such a 
book, 


W. P. Chrysler 


* * %* 


IN THE CURRENT § issue 


Chrysler’s Buick era is handled 
cleverly by Boyden Sparks. He 


builded wisely. Quality of | 





|in proportion, 
* 


| up, 


but Walter experimented with 
this and experimented with that 
way of doing it, and he jumped 
the production from 45 to 200 cars 
a day. Then Henry Ford installed 
his chain conveyor and Buick, 
like all the others, took it up 
and revolutionized production. 
Charley Nash and Walter 
Chrysler laid a solid foundation 
for the House of Buick, which | 


never has been shaken. So it is ||| 


no wonder that after three years 


the works manager walked in on|}} 
Nash and demanded a_ boost|}| 


from $6,000 to $25,000 a year, 
which was finally given him and} 
Chrysler said next year he wanted | 
$50,000. When Durant cut back 
into General Motors in 1915 he of- 
fered Chrysler $500,000 a year to 
stay as president of Buick. Do 
you blame Chrysler for accept- | 
ing? 

* * 

CHRYSLER THOUGHT the) 
world and all of Nash, who} 
brought him into the automobile 
industry, and before accepting the 
Durant offer, so the story goes, he | 
was hooked up with Nash to buy 
Packard, with J. J. Storrow fi- 
nancing the proposition. The deal 
did not jell and then Nash want- 
ed Chrysler to join him in taking 
over the Jeffery company which | 
later became Nash. But the 
charm of Buick held Chrysler in 
Flint and he remained as gen- 
eral manager until Durant came 
along with that $500,000-a-year 
presidential offer. 

* * * 

HOW’S THINGS going out in| 
the bushes, I asked Earl McGin- 
nis, advertising manager of AC| 
Spark Plug on the visit to Flint. 
I asked him, for he ought to 
know, after spending a fortnight 
on the road in southeastern New 
York, northwestern Pennsylvania 
and northeast Ohio, calling on 
dealers. The Earl of McGinnis did 
a good job of researching and he 
comes back with the story that 
the automobile dealers in the} 
smaller towns are taking orders 
and not being able to make de- 
liveries. 

“They seem to feel that 1937/| 
would have been the biggest sales 
year in history if they could have 
gotten cars,” he reported to the 
home office. “For instance, in 
towns of 200 or 300, where the 
dealer sold 20 cars in 1936, he 
could have sold or has sold 30 to} 
35 in 1937 but only delivered 16 | 
or 18.” These dealers are busy try- 
ing to pacify the customers whose | 
orders are unfilled by letting} 


Ea 


cars. The same conditions exist, 
in larger centers. | 

* * 

“IN SEVERAL instances deal- 
ers declared that they are not 
taking orders for any more 1937 
models. Instead they are holding 
their regular customers who want 
1937’s by getting them to tune up 
and re-tire their old cars if nec- 
essary, and taking their order 
now for a 1938 model, promising 
them the earliest possible deliv- 
ery. 


FOUR YEARS ago Sidney Cor- 
bett was manager of Chevrolet’s 
commercial car department, a 
vigorous young man of great ex- 
ecutive promise, evidently des- 
tined to go places in the automo- 
bile industry. Came one _ night 
when he was about to board a 
steamer for a business trip. Go- 
ing up the gang plank, he made 
a slight mis-step. Something 
snapped in his spinal column and 
since then he has occupied a bed | 
in the Ford hospital, a prisoner, | 
held by paralysis. With his chin 
this son-in-law of the late 
Walter Boynton, first conductor | 
of this “Sparks” column, Corbett | 
kept up his spirit. He could punch | 


tells how Chrysler quit a $12,000-|a typewriter and he did. 


a-year job with American Loco-| 


I visited him several months | 


|tain resistance. 


DAILY NEWS, SATURDAY, 


And he kept plugging away at 
his writing, the result being that 
his first literary effort will ap- 
pear in August, “The Cruise of 
the Gull-Flight,” to be published 
by Longmans, Green. Kay and 
Brick in the story are Corbett’s 
own children. The cruise starts | 
from Grosse Ile, Corbett’s old | 
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2 Trailer Shows Set 
For Opening in Mich. 


(Continued from Page 1) 


home. The ship sails up the lakes | nection with the summer meeting , due to prime crops at high prices 


through waters Corbett also has|of the Tin Can Tourists of the| and the farmers in this area hav- 


sailed. While I haven’t seen the} 
book, I am told it is to be one} 
that will thrill the kiddies and 
one which should be one of the} 
best sellers in that field. 


“—a word in || 
edgewise” | 


| 
ployes signed up, he calls a strike. | 
He does so deliberately, as Mr.| 
Girdler charges, to help him sign | 
up the remainder. And he does it 
cold-bloodedly in the face of cer-| 
He knows Mr.| 
Girdler of old and knows that, | 
with half the workers interested 
only in getting back to work, re-| 
sistance will result naturally with- | 
out Mr. Girdler lifting a hand to} 
promote it. 
Under those circumstances who} 
is to blame for the ensuing vio- 
lence? Mr. Girdler, who is the 
same Mr. Girdler he always was? 
Or Mr. Lewis who, having the 
whole power of the government 
to help him organize the workers 
PEACEFULLY, still uses the 
same old dangerous tactics he 
would have used before the Wag- 
ner Act was heard of? 


We blame the labor leader! 
—The Detroit News. 





Fuel Sacer Anne | 
‘Hears Benefit of 


‘Mich. Trade Act 


DETROIT.—Benefits of Michi- 
gan’s new Fair Trade Act, which | 
prohibits the use of prizes or dis- | 
counts as sales inducements, were 
described here this week before | 
a meeting of more than 1,000) 
members of the Retail Gasoline | 
Dealers’ Assn. | 

Association members were told | 
by members of the staff of Dun- | 
can C. McCrea, Wayne county} 
prosecutor, that the act, signed | 
last week by Gov. Frank Mur- 








phy, “has teeth in it, because it 
protects the public against adul- | 
teration, substitution and mon-| 
opoly.” 

Rankin H. Peck, director-gen- 
eral of the association, declared 
in an address before the mem- 
bers that Gov. Murphy “deserves 
most of the credit for getting the 
bill through the legislature.” 
Similar bills in New York and 
Illinois, Peck said, are not in ef- 
fect because they were vetoed by 
the governors of those states. 


Service Cost Cut 
By Packard Sales 


DETROIT.—The increase in the 
number of Packard cars now in 
the hands of the public has 
brought a result important to 
owners of Packards in that it 
has aided in effecting a big re- 
duction in cost of service work. 

With a large increase in Pack- 
ards in every state, according to 
Packard service officials, there 
has been a natural increase in 
volume of service work. This has 
resulted in a substantial reduction 
in overhead percentage in service 
stations, from which has followed 
proportional reduction in cost of | 
individual service operation. 

Coupled with this has been a | 
simplification in design with the| 


motive to work for Charley Nash | ago to look over one of his manu-/| “120” and the Six which not only | 


at Buick for $6000. And the first | scripts. 


| 


thing Chrysler did as works man- 
ager was to speed up production. 


My editorial judgment | 
was that he possessed a brilliant 
style and that his command of 


has made it possible to carry out 
any needed service adjustment 
more quickly and thus at less 


There was no assembly line then, | language was beyond criticism. | cost. 


World is being held on the Indian 
Fair Ground of the Menominee 
Indian Reservation. The trailer 
show is under the joint direction 


and management of the Indian| 
Shawano | 


Fair Assn. and _ the 


jing a comfortable surplus for the 


Chamber of Commerce and runs| 


from Aug. 2 to 8. 

Because of the conflict which 
again occurs in the dates of these 
two important summer shows, 


|been one of the 


first time since 1926, it is felt that 
hundreds of automobile dealers 
will attend at least one of these 
shows to get set with a trailer 
franchise in anticipation of a 
ready fall market. The farmer has 
leading trailer 
buyers for the past three months, 


}according to many authorities, and 


many of the manufacturers, parts | 
makers and dealers are planning | 


on attending the Manistee event 


first and then ferry over Lake} 


Michigan to the TCT show, fiur- 
ing that most of the exsibits and 
the crowd will stay on after the 
official closing. 

Considerable feeling is being ex- 
pressed over the seeming deliber- 
ate conflict in show dates. Such 


will represent a very large share 
of this fall’s business. 
N.H. Sees a Big Year 
As Registrations Rise 
CONCORD, N. H. (UTPS).—A 


| banner automobile year for New 


conflict puts a hardship on the ex- | 
hibitor who wished to show to! 


both crowds and who didn’t feel 
the showings justified two sets of 


| pared with 110,195 


show vehicles and two crews of | 


attendants. 
With the midwestern hog, corn, 


|wheat and dairy belt prosperous, | 


T'S VEL 


Hampshire is indicated by the 
fact that the state has the largest 
number of motor vehicles ever in 
service at this time of the year. 

Latest figures show a registra- 
tion of 116,151 machines, com- 
at the same 
time a year ago. Of these, 94,335 
are cars and 21,816 commercial 
vehicles, as against 89,698 pleasure 
machines and 20,497 commercial 
cars in 1936. 


When*Selli g New Cars — Include 


GOOD/SYEAR 


FOR NICE EXTRA 


PROFITS 


HESE days it’s pretty soft 
the way sizable chunks of 
easy money are being picked 
up in automobile showrooms 
simply by listing Goodyear 


LifeGuard Tubes as an 


ee 
ac- 


cessory group” on price tags. 


Just give it a try yourself- 


keep on hand ademonstration 
and you'll be 
happily surprised at the many 
people who say they’re glad 
you reminded them to buy 


cross section 


LifeGuards. 


It's a reserve tire within a tube. The 
outside tube can be ripped wide open— 
but the inner tire with its reserve cushion 
of air supports the blown casing — and 
the car may be slowed down safely to a 
straight smooth stop. 


These revolutionary tubes are going over big—the public 


is fast becoming “‘LifeGuard Tube conscious” 


which 


is why we’re doing so much advertising. (Now we’re 
adding to the schedule LIFE and AMERICAN HOME— 


to reach still more millions of prospects 


to make the 


proposition still easier going.) Why not join us and go 
after your share of the ‘‘velvet’’ in it for car dealers? 


*LIFEGUARD is a trade-mark of The Goodyear Tire & Rubber 
Company, Inc., and is protected by patents applied for 
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Truek Sales Inerease as Car Registrations Fall 


To Reach 600,000-Mark 


DETROIT.—While registration 
figures in ADN’s “pink edition” of 
July 21 show passenger cars to 
have a loss of 1,047 cars for May 
as compared with last May fig- 
ures—the first loss in over three 
years—the eyes of the statisti- 
cians of the industry are turned 
to the steady increase in the 
commercial car end of the busi- 
ness. May shows a gain of 3,674 
more trucks registered than May 
last year and gives the trucks a 
total of 283,456 for the year as 
compared with 263,628 last year 
at this time or a gain of 19,828 
over 1936. 

On a basis of the units regis- 
tered so far, plus the fact that 
trucks are selling at even a 
higher rate for the summer and 
with the fall replacement demand 
to be considered, the commercial 
car registrations should come well 
into line with ADN’s prediction 
of another 600,000-year for the 
industry. 

The May commercial car fig- 
ures are among the most inter- 
esting of the year. They show 
that, while April was the largest 
month ever recorded, indications 
are that, had it not been for 
manufacturing slow ups earlier in 
the year, May might have dupli- 
eated the April figures. The loss 
in Chevrolet and Dodge figures, 
plus a delay in production by 
Willys, amounting to over 3,200 
units, would have put the May 
total to the highest in the indus- 
try, as with every other manu- 
facturer showing increases it is 
reasonable to expect that Chevro- 
let, Dodge and Willys might have 
had average 


Coming Events 


AugeusT 


15—Akron, 0. All-American Soap Box Derby 
SEPTEMBER 

15-17—Akron. SAE Section Regional Tractor 
Meeting. 

i—Chicago. SAE Section 
Transportation Meeting. 
30-Oct. 1—Tuisa, Okla. SAE Fuels and lLa- 

bricants Regional Meeting. 


OCTOBER 
7- @—Los Angeles, Ambassador Hotel, SAE 
National Aircraft Production Meeting. 
7-17—Paris. Automobile Salon. 
14-23—London. Automobile Exposition. 
18-20—Chicago. 
27-Nov.3—New York. National Automobile 
Show. 


29-Oct. Regional 


27-Nov. 3—Toledo. Automobile Show. 
28—New York, Commodore Hetel. BABE An- 

nual Dinner. 

28-Nov. 8—Milan, Italy. International Automo- 
bile Salon. 

30-Nov. 6—Boston. Automobile Show. 

30-Nov 7—Los Angeles. Automobile Show. 

30-Nov. 7—San Francisco. Automobile Show. 

3i-Nov. 6—Cincinnati. Automobile Show. 


NOVEMBER 
4-13—Lendon. Commercial Automobile Show. 
6-1!—Omaha. Automobile Show. 
6-12—Akron, 0. Automobile Show. 
6-12—Columbus, 0.—Automobile Show. 
6-12—Newark. Truck Show. 
6-13—Brooklyn. Automobile Show. 
6-13—Buffale. Automobile Show. 
6-13—Chicago. Automobile Show. 
6-13—Detroit. Automobile Show. 
6-13—Indianapolls. Automobile Show. 
6-13—Newark. N. J. Automobile Show. 
6-13—Philadeiphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 
6-13—Toronto. Automobile Show. 
8-13—Des Moines. Automobile Show. 
12-20—Glasgow. Scottish International 

mobile Exposition. 
{3-20—Baitimore. Automobile Show. 
13-20—Rochester. Automobile Show. 
13-20—Cleveland. Automobile Show. 
44-20—Springfield. Automobile Show. 
14-21—St. Louls. Automobile Show. 
44-2i—Portiand, Ore. Automobile Show. 
15-18—Louisville, Ky. ATA Truck and Equip- 

ment Show. ATA convention. 
1{5-20—Denver. Automobile Show. 
15-20—Jersey City. Automobile Show. 
45-20—Ottawa. Automobile Show. 
47-24—Milwaukee. Automobile Show. 
20-27—Montreal. Automobile Show. 
27-Dec. 4—Kansas City, Mo. Automobile Show. 


DECEMBER 
8-10—Flint, Mich. SAE National Production 
Meeting. 


increases to boost! 








the total for the month and the 
total for the year. 

In checking. up the May figures 
it is seen that even though there 
was an increase in registration, 
the states of California, Illinois, 
Iowa, Michigan, Minnesota, Mis- 
souri, Pennsylvania and Texas 
had losses. All are behind the 
figures of last May. On the other 
hand, the argricultural states, 
which as a rule do not show much 
increase earlier in the year, have 
started increases. In Alabama 
there is an increase of 30 per cent 
over last May. Indiana, which has 
been trailing behind last year’s 
monthly totals, shows a gain of 
68 per cent. 

North Carolina gained 18 per 
cent, Mississippi 42 per cent and 
Tennessee, in recovering from 
flood conditions, shows a gain of 
24 per cent. Twenty-four other 
states show gains and a few out- 
side of those already mentioned 
show some losses. The May total, 
in spite of the losses, shows a 
gain of 3,674, the complete figures 
for the month being 65,857 as 
compared with last year’s total 
of 62,183. The industry as a whole 
has gained each month an aver- 
age of 4,000 units over last year. 


By makes of commercial cars 
Ford has a total of 20,542 for 
May, is 2,481 ahead of last May 
and has gained 17,730 units over 
the total figures of last year when 
it had 79,225 units marked up. 
This year Ford has_ recorded 
97,192 trucks. Chevrolet last year 
led Ford by some 15,000 units, but 
production difficulties have 
dropped Chevrolet to 82,946 re- 
versing the standings of the two 
largest producers. However, in 
May, Chevrolet for the first time 
this year out-registered Ford, 
having a gain of 329 commercial 
units, averaging about 6 units per 
state better than Ford. 

The position of the leaders, 
Chevrolet, Ford, Dodge and In- 
ternational Haverster, usually 
called the “Big Four” of the com- 
mercial industry, is undergoing a 


STATES 


"37 
"36 
’37 
"36 
"37 
36 
"37 
"36 
"37 
36 
37 | 
36] 
371 
36 | 
"371 
36] 
"371 
36] 
37 | 
36] 
"37 
36] 
37 | 
36] 
371 
36] 


Total, 29 States 
for June 


Arizona 
California 
Colorado 
lowa 

Maine 
Massachusetts 
Michigan 
Montana 

New Hampshire 
New Jersey 
Oklahoma 


Oregon 


Washington 
36] 
Wyoming 
Nn al ne to 36] 
Total, 43 States 
for June 
Total to Date 


36] 
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a 


FITTING CLOSELY INTO THE agricultural picture is this 1937 
GMC half-ton truck with regular or long pickup body. The truck is 
said to offer the farmer a practical all-purpose vehicle, since it can 
handle heavy loads over muddy roads. It is provided in two wheelbase 


lengths, 112-inch and 126-inch. 


change. In previous years these 
makes have registered between 89 
per cent and as high as 93 per cent 
of the total registrations due to the 
fact that they have predominated 
in the lighter delivery models. So 
far this year Chevrolet, with 
82,946; Dodge, 25,430; Ford, 97,192 
and International with 31,493 for a 
total of 237,061 stand at only 83 
per cent of total commercial reg- 
istrations or only 83.6 per cent of 
the total, the lowest percentage 
recorded in years for the Big 
Four. 

Analyzing the drop in position 
it will be seen that the losses of 
Dodge and Chevrolet, due to pro- 
duction interferences, account for 
a portion of the drop, and it will 
also be noted that the field of the 
“Big Four” has been invaded by 


|General Motors Truck, Diamond 


T, Studebaker, Reo, Mack, and 
White which are coming up the 
line with increased registrations 
since’ they introduced the lighter 
one-half, three-quarter and one 
to one-and-one-half ton capacity 
jobs, at prices in line with those 
offered by the “Big Four.” The 
light field has also been invaded 
by Terraplane showing 2,218 as 
compared with 753 for the same 
period last year and Plymouth 
showing 4,779 compared with 
1,190 last year. White is about 
600 ahead of last year. Stude- 


baker has almost doubled, Mack 
is 1,305 ahead and Reo has gained 
around 400. 


Notable in the increase in busi- 
ness are the GMC records of gains 
in registrations since the first of 
the year. In January 2,302 more 
units went into service than in 
January, 1936. February shows a 
gain of 2,392, March 2,650, April 
2,077, and May 1,491. The total 
figures for the year so far show 
that GMC has come up into line 
with a total of 19,423 as compared 
with 8,477 for the same period of 
last year or an increase of 128 per 
cent and so far top honors for the 
year. The increase is due to an 
enlarged dealership organization, 
which is 30 per cent larger as of 
June 1 than last year, and have 
taken advantage of the lighter 
and lower priced models intro- 
duced by the company. 

Adding the GMC figures to the 
totals of the other larger pro- 
ducers, the “Big Five” group ac- 
counts for 91.2 per cent of the 
figures of the truck industry so 
far this year. 


Opens New Office 
CLEVELAND.—The Lincoln Elec- 
tric Co., manufacturers of arc weld- 
ing equipment, announces the open- 
ing of a new sales engineering of- 
fice at Dayton, O. The new office 
will be in charge of R. P. Sharer. 





la. Official Hits 
Tax Refunds on 
Farmer Gasoline 


DES MOINES, Ia.—Elimination 
of the tax refund on gasoline used 
for agricultural purposes and, in- 
stead of the Iowa state gasoline 
tax from three to two cents a 
gallon, was urged this week by 
Leo Wegman, state treasurer. 

Wegman’s declaration against 
gasoline tax refunds was in the 
form of a suggestion as a change 
could be made only by the state 
legislature. 

The state treasurer based his 
suggestion on his contention that 
97 per cent of Iowa farmers use 
tax exempt gasoline not only on 
the farm but for their passenger 
cars as well. 

“How can you stop them?” Weg- 
man asked. “It’s the most natural 
thing in the world. A farmer buys 
100 gallons of gasoline for agri- 
cultural use and gets a $3 refund. 
Then he uses a good portion of 
that gasoline in his passenger 
car.” 

If everyone in Iowa paid a two- 
cent tax on gasoline instead of the 
present three-cent tax and there 
were no refunds, the total revenue 
would be as great as it is now,” 
Wegman contended. 

He pointed out, also, the great 
administrative cost of allowing 
refunds with an average of 2,- 
500 applications for refunds com- 
ing in each day during the sum- 
mer season. 


Mich. Reflector Bill 


Vetoed by Governor 


LANSING, Mich.— Gov. Frank 
Murphy this week vetoed a 
measure requiring “adequate re- 
flectors” on the sides, front and 
rear of buses and trucks. He de- 
clared in his veto message that 
the new provision would only 
cause confusion inasmuch as ICC 
regulations on the subject are 
now in effect. 

The governor signed a bill lim- 
iting the working hours of truck 
drivers. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold. 
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Dallas Car Association Urges Dealer Licensing Law 


City Ordinance is Drafted 
By Trade Group Committee 


Craftsman’s Coach 
Building Contest 
To Close Monday 


DETROIT.— With the con- 
clusion of the state and regional 
judging in the model car design 
competition, Fisher Body Crafts- 
man’s Guild officials have turned 
their attention to the Napoleonic 
coach-building competition, which 
closes Monday at midnight. 

Miniature Napoleonic coaches, 
constructed by boys of from 12 to 
20 for entry in this competition, 
by that time must be in the hands 
of an accredited carrier, or de- 
livered personally to the Guild 
technical headquarters at Harper 
and Hastings avenues in Detroit, 
where the judging of all models 
will be conducted. 

As in the competition in cre- 
ative design, state, regional and 
national awards are being offered 
in both age divisions. First place 
winners in each state and the 
District of Columbia will receive 
$100 in cash; second, $75. Those 
winning sectional honors in the 
nine geographical regions will at- 
tend the seventh Guild conven- 
tion in Detroit, Aug. 31 to Sept. 3, 
inclusive, besides becoming eligible 
to compete for the $5,000 univer- 
sity scholarships posted as 
national awards. 

The scholarship winners in both 
the model car design and the 
Napoleonic coach-building com- 
petitions will be selected by the 
Guild’s international board of 
judges, which includes in_ its 
membership Charles F. Kettering, 
vice-president and director of re- 
search for General Motors; Har- 
ley J. Earl, head of the automo- 
tive concern’s styling section; and 
the presidents or deans of 14 lead- 
ing technical schools and _uni- 
versities. 

The names of the four boys, 
whose original motor car models 
or Napoleonic coaches are chosen 
as the best of those submitted in 
the competitions, will be an- 
nounced at the Guild award din- 
ner, to be held in the auditorium 
of the General Motors building the 
opening night of the convention. 








a. 


JUST SOUTH OF THE INDIANA-MICHIGAN state line on) 
US-31 has been completed the first experimental mile of dividing 
curb. This curb is two inches high at the edges and slopes to five 
inches in the center, to keep cars from crossing into lanes for oppo- 
It is possible for a motorist to drive onto the 

Shown in the foreground is a gap in the curb 


site going traffic. 
divider or cross it. 
for road intersection. 





State, Federal Fuel Net 
To Top ’36 by $90,000,000 


WASHINGTON. —State and 
federal governments this year 
will collect approximately $90,000,- 
000 more in gasoline taxes than 
was paid by the nation’s motorists 
last year, and if automobile sales 
and gasoline consumption keep 
up at their current pace, gasoline 
tax receipts in 1938 should show 
an increase of close to $100,000,- 
000 over 1937, according to the 
American Petroleum Industries 
Committee. 

Pointing out that the motorists 
of the country this year will pay 
something like $962,000,000 in gas- 
oline taxes, or more than twice 
the revenue collected in 1929, the 
committee asserts that the time 
is now ripe for reduction of these 
gasoline taxes which were inflat- 
ed to excessive rates during the 
depression. 

How the gasoline tax bill of the 
motorists has increased by leaps 
and bounds is shown in the fol- 





lowing table. In 1934 automobile 
owners paid $34,000,000 more in 
gasoline taxes than was paid in 
the previous year. In 1935 the 
gain was $54,000,000 over 1934. In 
1936 gasoline tax receipts jumped 
to $83,000,000 over 1935. For 1937, 
the committe estimates, gasoline | 
tax receipts by the state and fed- 
eral governments will stand about 
$90,000,000 over 1936. Gasoline tax 
receipts this year will be approxi- | 
mately $260,000,000 higher than | 
they were in 1933. 
Gasoline Tax Gain Over 
Receipts Previous Year 
*$962,000,000 *$90,000,000 
872,952,448 83,847,296 
1935 789,115,152 53,988,883 
1934 735,126,269 35,804,569 | 
*Estimated. 


CHICAGO.— The National Asso-| 
ciation of Independent Tire Dealers | 
has announced that its annual con-| 
vention will be held here at the Hotel 


Year 


1937 
1936 


| the proposed ordinance to 





Stevens, Oct. 18-20. 


43 STATES FOR JUNE, 1937-1936 


Complete cumulative figures appear each week until all 48 states are shown. States missing are: 


AUBURN GROUP 
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Total, 29 States 
for June 
Arizona 


California 


Colorado 


HUDSON GROUP 


2 
116 


5241 
5816 
36 
51 
479 
471 
139 
156 


734) 
979} 
9 
12 
117 
136 
24 
29) 


4507 
4837 
27| 
39 
362 
335) 
115) 
127 





’37 
36 
"37 
"36 
’37 | 
361 
*37 
"36 


lowa 

Maine 
Massachusetts 
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New Hampshire 
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New Jersey 
Oklahoma 
Oregon 
Washington 
Wyoming 

Total, 43 States 


for June 


Total to Date ‘37 
‘36 
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38 
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Alabama, Kentucky, Mississippi, 


New York, 


DALLAS, Tex.—An ordinance £ 


providing for the licensing of 
automobile dealers and salesmen 
in Dallas and giving the munici- 
pal government certain regulatory 
powers over their business is now 
under consideration by city 


| council. 


John E. Morriss, chairman of a 
committee from the Dallas Auto- 
motive Trades Assn., submitted 
the 
council. “Ninety-five per cent of 
the dealers in new and used cars 


in Dallas favor the ordinance,” he | 


declared. 

Under the terms of the pro- 
posed ordinance, as explained by 
Morriss, dealers would be re- 
quired to pay an annual license 
fee of $250 and $5 for each addi- 
tional place of business, with the 
same fee provided when a firm 
moves its location. Automobile 
salesmen would be required to 
pay an annual license fee of $1, 
with a 50 cents renewal charge 
each year. 

Morriss pointed out that auto- 
mobile concerns operating under 
the proposed ordinance would be 
required to keep a record of all 
purchases, sales and trades and 
they would be prohibited from 
dealing in any motor vehicle, 
trailer, accessories or parts from 
or on which any of the original 


Goad Elected to Head 


Flint Executives Club 


FLINT, Mich.—L. Clifford Goad, 
general manufacturing manager 
of the AC Spark Plug division of 
General Motors, has been elected 
president of the Flint Industrial 
Executives Club. Other officers 
elected are C. P. Nankervis, 
Fisher Body plant engineer, vice- 
president; Fred C. Pyper, Buick 


|master mechanic, secretary; and 
|T. C. Downey, manager of Chev- 


rolet final assembly plant, treas- 
urer. The club is composed of 
several hundred executives in the 
automotive industry here. 


Tennessee and Texas 
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| THE 


manufacturers’ numbers or other 
original marks of identification 
have been removed, obliterated or 
changed. Sunday closing also is 
provided. 

Expressing the opinion that 
the ordinance would give the 
city “better control over the auto- 
mobile business and insure cus- 
tomers of better treatment,” 
Councilman Emil Corenbleth 
added that it would produce 
around $20,000 annually in rev- 
enue. 


Portland Dealer’s 
Chevrolet Sales 
Highest i in West 


PORTLAND, Ore.—Fields Mo- 
tor Car. Co., Chevrolet dealer 
here, in June led the Pacific 
Coast area in new car sales, ac- 
cording to Wilbur Carl, sales- 
manager. Total sales for the 
month reached 363, to gain for 
the Fields company first place 
among Chevrolet dealers west of 
the Mississippi, Carl said. 

Two hundred twenty-seven used 
cars were sold and deliveries 
were made on 136 new cars dur- 
ing the period, while a new com- 
mercial peak was reached, Carl 
declared. 

In the zone-wide dress-up cam- 
paign sponsored by the Chevrolet 
division, 18 salesmen of this firm 
received complete outfits of wear- 
ing apparel. In addition to that 
$720 in cash bonuses, with Lew 
Evans and Wilbur Carl and Ru- 
die Hochuli_ receiving’ special 
awards of 17-jewel watches. 


Ill. Automotive Golfers 


Plan Aug. Tournament 


CHICAGO. — The Automotive 
Golf Assn. of Illinois, Inc., has 
announced a “combined tourna- 
ment” to be held Aug. 27 at the 
Medinah Country Club. 


Officers and members of the 
association, and the Automotive 
Booster Club No. 7, and the Illi- 
nois Automotive Assn. will act as 
co-sponsors. A large turnout is 
expected, according to Dick Sher- 
idan, AGA secretary. 


NICKELGRAM 
107A 


With the coming of age of 
coach trailers, the Warner Elec- 
tric Brake Co. of Beloit, Wis- 
consin, offers an engineered line 
of electric power brakes for fac- 
tory installation on houses on 
wheels. By means of a conven- 
ient hand control at the steering 
wheel of the towing car, the 
brakes can be applied to aid 
steering while on the road, and 
to provide safe stops at any 
speed by setting the trailer 
brakes ahead of the car brakes. 
A range of larger sizes of this 
brake is being offered for in- 
stallation on heavy-duty trailers. 
Apart from the linings and 
drums, the hardest worked ele- 
ments of the brake are the cam 
levers, which are moved by the 
electro-magnet and bear against 
the shoes. Consequently the cam 
levers are made of Nickel- 
steel to provide 
the needed strength’ and re- 
sistance to fatigue and 
abrasion. 


INTERNATIONAL 
NICKEL COMPANY 
INC. NEW YORK, N. ¥. 
———————— 
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Motors First Half Reports Cheer Wall Street 


Industry Makes 


Strong Showing 
Despite Strikes 


(Continued from Page 1) 


ket as a whole on July 27, the day 
the report was issued. 

Important people in financial 
quarters here have great confi- 
dence in the ability of the auto- 
motive manufacturers to adjust 
themselves to new conditions with 
minimum damage to earning 
power. They still feel they will 
be able to restore profits to their 
normal levels without any drastic 
price advances on passenger cars. 

Alfred P. Sloan’s hint that car 
prices might have to be raised 
was not unexpected, especially 
coming as it did some time after 
William S. Knudsen, president of 
GM, had made a similar state- 
ment. 

Wall Street is not nearly as 
alarmed over possibilities of fur- 
ther serious labor troubles in the 
industry following expiration of 
the agreement between GM and 
UAW as it was some weeks ago. 
It is felt John L. Lewis and all 
his forces have lost prestige as 
far as the general public is con- 
cerned. Of course, they never had 
any prestige as far as Wall Street 
was concerned. 

Economists on the Street are 
wary about making forecasts of 
automobile earnings for the last 
half of the year. While they are 
confident there will exist a strong 
demand for automobiles, they 
hesitate to predict the extent of 
price advances and the effects 
thereof on buying of cars. They 
do feel that there is sufficient in- 
crease in buying power of the na- 
tion to absorb any markup in 
prices likely to be made. The in- 
dustry’s executives are counted 


Bradley Reports 
Second Quarter 
Hupp Operations 


DETROIT.—Operations 
the three-month period ended 
June 30, by Hupp Motor Car 
Corp., now preparing for produc- 
tion of 1938 cars, resulted in a 
net loss of $212,241, according to 
Tom Bradley, president. 

Bradley’s report is the first 
since Hupp’s recent recapitaliza- 
tion, effective June 7, which 
netted the company $2,606,386 in 
additional working capital. 

Current assets total $3,033,077, 
consisting mainly of $2,092,758 
cash and $641,576 in materials 
and supplies. These compare with 
$426,690 in current liabilities. 
Total assets, listed as $7,190,104, 
include land and buildings valued 
at $3,396,442 and machinery and 
equipment valued at $194,860. The 
latter item has been reduced 
from an original valuation of $4,- 
572,186, while the real estate item 
has been reduced from $6,042,063. 

Total liabilities consisting of 
current liabilities and 1,648,285 
outstanding shares of one dollar 
par common stock amount to $2,- 
153,955, leaving a surplus of $5,- 
036,149. No debentures or pre- 
ferred issues are prior to the lien 
of the common stock. 

The company has issued 1,745,- 
016.5 shares of its authorized 
2,000,000 common shares of capi- 
tal. stock, of which 96,731.5 re- 
main in the treasury. 


GE Profits Increase 
58% During First Half 


SCHENECTADY, N. Y.—Sales 
billed by General Electric Co. 
during the first six months of 1937 
amounted to $171,076,645, com- 
pared with $119,273,388 during the 
corresponding period of 1936, an 
increase of 43 per cent, according 
to Gerard Swope, president. 

+ Prefit. available for dividends 
for the first six months this year 


Simounted to $26,293,604. 


during 








upon not to misjudge their mar- 
ket and its ability to absorb 
higher prices. 

Also, there is no way of deter- 
mining in advance the margin of 
profit per car under new prices, 
even though it were possible to 
estimate with accuracy the proba- 
ble sales volume. Therefore, Wall 
Street is not seriously concerned 
over the outlook, although un- 
willing to make definite estimates 
as to last half net earnings. 

It was freely predicted in the 
Street that parts and accessory 
companies would report lower 
earnings for the second quarter 
and first half than a year ago. 
Some of them did. But the first 
seventeen of importance showed 
a combined net income of $15,- 
262,000 for the second quarter, as 
against $13,336,000 in the like 
period of last year. 

For the first six months, these 
same companies had a combined 
net income of $25,763,000, compar- 
ing with $21,596,000 in the like 
period of last year. 

Five car and truck manufac- 
turers showed for the second 
quarter an aggregate net income 
of $85,002,000, as against $109,147,- 
000 in the like period of 1936. For 
the first half their combined net 
was $142,306,000, as against $173,- 
345,000 a year ago. 

This brought the second quar- 
ter combined net for the 22 cor- 
porations to $100,264,000, compar- 
ing with $122,483,000 in the like 
period of last year. For the first 
six months, their combined net 
income was $168,069,000, as 
against $194,941,000 a year ago. 

Among the parts and accessory 
companies to show increases in 
second quarter and first 
earnings over 1936 were Borg- 
Warner, Briggs & Stratton, Motor 
Products, Clark Equipment, 
Stewart-Warner, Mullins Mfg., 
E. G. Budd Mfg., Eaton Mfg. and 
Libbey-Owens-Ford. 

Electric Auto Lite’s net was 
larger for the six months but 
smaller for the second quarter. 
Spicer’s was virtually the same 
for the second period and was 
larger for the half year. This was 
true also of L. A. Young Spring 
& Wire. 

The better showing for parts 
companies than had been antici- 
pated was retiected in the action 
of automotive stocks in the week 
covered by the ADN stock price 
averages. Passenger car and 
truck stocks were lower in the 
average, as were tire and rubber 
issues. Parts shares, however, 
registered a moderate gain. 

The ADWN stock price averages 
for July 28 compare as follows 
with a week earlier and a year 
—_ last This Year 

Week Week Change Ago 


.42.22 41.40 0.82 50.28 
10 Parts-Acces. ....38.12 38.66 +0.54 42.19 
4 Tire-Rubbers ....41.65 41.55 0.10 26.55 
Among the stocks to show gains 
over the week were Bendix, Bohn 
Aluminum, Briggs and Eaton. 


Kelsey- -Hayes Net 
Set at $587,410 


DETROIT. — Kelsey-Hayes 
Wheel Co. and subsidiaries for the 
quarter ended June 30 have re- 
ported a net profit of $587,410 be- 
fore surtax, equal under the par- 
ticipating provisions of the shares, 
to $1.09 a share on the combined 
290,285 shares, par $1, of Class A 
and 247,982 shares, par $1, of Class 
B stock. 

This compares with a net profit 
in the preceding quarter of $177,- 
667 equal, after quarterly dividend 
requirements on the Class A 
stock, to 28 cents a share on the 
Class B stock and with net profit 
in the June quarter, 1936, of $622,- 
278 equal, under the participating 
provisions of the shares, to $1.17 
a share on the combined Class A 
and Class B stock. 

Net profit for six months was 
$765,077, equal to $1.42 a share on 
the combined shares as against 
$948,138 or $1.79 a share on the 
combined shares in the first haif 
of 1936. 


24 Motors . 


half | 
| of 26.8 per cent. 


|Mullins Mfg. 








advanced 1% points. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, July 30 (3:27 p.m.)—With a few exceptions auto- 
mobile stocks were higher today. Yellow truck, one of 
the most active, declined following publication of its 
earnings report for the first half. General Motors was 
up fractionally and Chrysler, in which trading was light, 





Accessory Income Rises 
Despite Increased Costs 


NEW YORK. — Despite higher 
labor and material costs, the ag- 


gregate net income of the first 10) 


automobile accessory companies 
to report for the second quarter 
shows a substantial increase over 
the preceding three months and 
the same period a year ago, ac- 


cording to the Wall Street Journal. | 


A total of $5,296,254 net income 


was reported by the 10 firms, an| 
increase of 29.6 per cent over the} 


$4,084,865 for the March period, 
and 22.9 per cent over the total of 
$4,306,804 shown for the second 
quarter of 1936. 


Net income for the first half of | 


this year totaled $9,381,119 com- 
pared with $7,397,112 reported by 


these same companies in the first | 
six months of 1936, or an increase | 
| this year and the second quarter 
|of 1936 together with net income 


These results in face of the un- 


| satisfactory labor conditions pre-| 
| vailing during a substantial part! 
1st Qu. 
1937 
$426,454 
261,706 
314,663 
310,412 
350,957 
836,779 
627,114 
143,567 
329,850 
483,363 


2nd Qu. 
1937 
. $ 664,409 
259,253 
353,999 
478,027 
325,005 
872,851 
1,020,468 
7261,537 
342,503 
718,202 


Budd Mfg. 
Budd Wheel 
Camp’! Wyt. 
Clark Equ. . 
Doehler Die 
Eaton Mfg. 
Houd. Her. 


Parker Rust 
Young Spg. 





of the first six months reflect the 
increased volume of motor car 
output during the period and 
show that larger volume, at least 
in part, helped to overcome high- 
er operating costs. 

Some manufacturers still have 
a substantial backlog of unfilled 
orders which would indicate that 
operations of the parts manufac- 
turers should be satisfactory dur- 
ing the current quarter although 
reflecting usual seasonal slacken- 


| ing and preparations for the 1938 


models. Some equipment makers 
expect only a short shutdown by 
most of the automobile makers. 
The following table shows the 
first 10 accessory companies to 
report earnings for the first half 
year, and includes net income for 
the first and second quarters of 


for the first half of this year and 

the first half of 1936: 

2nd Qu. ist Half 
1936 1937 

$ 339,585 $1,090,864 $ 
310,087 520,960 
240,881 668,662 
188,614 788,439 
281,335 675,962 
751,903 1,709,630 
1,010,648 1,647,582 
160,835 7405,102 
283,812 672,353 
739,104 1,201,565 


1st Half 
1936 


685,835 
518,692 
234,914 
242,868 
490,957 
1,335,285 
1,613,831 
274,173 
534,205 
1,116,352 


tIncludes Youngstown Pressed Steel from May 1. 


Yellow Truck Reports Net 
Of $1,576,649 for Ist Half 


PONTIAC. — Yellow Truck & 
Coach Mfg. Co. for six months 
ended June 30, 1937, shows net 
profit of $1,576,649 after deprecia- 
tion, federal income taxes, etc., 
equivalent after six months divi- 
dend requirements on 143,980 
shares of 7 per cent preferred 
stock on which there is an ac- 
cumulation of unpaid dividends, 
to 36 cents a share on the com- 
bined 2,198,145 shares of Class B 
and 800,000 shares of common 
stock. No provision was made for 
federal surtax on undistributed 
profits. 

This compares with $2,174,431 
or 78 cents a share on the com- 
bined 1,300,000 shares of Class B 
and 800,000 shares of common 
stock in first half of 1936. 

For quarter ended June 30 net 
profit was $1,119,896, equal to 29 
cents a share on combined 2,198,- 
145 shares of Class B and 800,000 
shares of common stock, compar- 
ing with $456,753 or seven cents a 
share on combined 2,198,145 shares 
of Class B and 800,000 shares of 
common stock in preceding quar- 
ter and with $1,383,389 or 53 cents 
a share on combined 1,300,000 
shares of Class B and 800,000 
shares of common stock in June 
quarter of previous year. 

Net profit for 12 months ended 
June 30, last, was $4,491,243, equal 
after 12 months preferred divi- 
dends, to $1.16 a share on com- 
bined 2,198,145 shares of: Class B 
and 800,000° shares of common 


stock, comparing with $2,485,087 
or 68 cents a share on combined 
1,300,000 shares of Class B and 
800,000 common shares for the 12 
months ended June 30, 1936. 

Decrease in profit for the first 
half, as compared with a year 
ago, according to Irving B. Bab- 
cock, president, was due to in- 
creases in labor and material 
costs, social security taxes and 
lower efficiency of plant opera- 
tives. Selling prices were raised 
moderately Apr. 15, he said, but 
not sufficiently to cover increased 
costs and still keep in line with 
competition. 


Eaton Reports All-Time 


Quarterly Profit Mark 


MASSILLON, O.— Officials of 
the Eaton Manufacturing Co., 
automotive manufacturer with 
two plants here, this week re- 
ported an all time company quar- 
terly net profit record of $872,850 
for the second quarter of the 
year. 

The profit is equal to $1.25 a 
share on 696,146 shares of stock. 
This is after depreciation, federal 
income tax and other charges but 
before federal surtax on undis- 
tributed profits. The record profit 
compares with, $731,902 in the 
corresponding quarter last year 
and boosts the: profits for the 
half year to $1, 709, acre or $2. 45° a 
share. 








Graham Reports 
$1,000,000 Rise 
In Dollar Volume 


DETROIT.—A dollar volume in- 
crease of $1,042,174 in Graham 
factory sales for the nine month 
period ended June 30 as com- 
pared with the similar period in 
1936, is reported by F. R. Valpey, 
general sales manager of Graham- 
Paige Motors Corp. 


“Our total factory sales for the 
nine month period just ended to- 
taled $12,703,733 and we shipped 
17,031 cars to dealers during this 
period,” said Valpey. “This is an 
increase of approximately $1,042,- 
174 over our business for the 
comparable period ending June 
30, 1936, when the total was $11,- 
661,559 and we shipped 17,156 
cars. 


“These figures reflect increas- 
ing popularity of Graham super- 
charged models. Our gain in dol- 
lar volume was achieved almost 
entirely through the fact that 
our higher priced supercharged 
models are selling two to one 
over last year and approximately 
seven to one over the comparable 
period in 1935.” 


Profit it Reported 
By Budd Wheel 


PHILADELPHIA.— The Budd 
Wheel Co. reports a profit of 
$259,253 for the second quarter of 
the current year after deducting 
all charges including deprecia- 
tion, interest and taxes, but not 
including any provision for the 
federal undistributed profits tax. 
This compares with $299,769 for 
the corresponding period of the 
previous year. 

Earnings for the first six 
months of 1937 were $520,959, 
equal to 52 cents per share on the 
965,258 shares of common stock 
outstanding, after providing for 
preferred dividends. This com- 
pares with earnings of $518,692 
for the first six months of 1936, 
equal to 51 cents per share on the 
same number of outstanding 
shares. 


The Edward G. Budd Mfg. Co. 
reports a net profit of $664,409 for 
the second quarter of the year 
after deducting all charges in- 
cluding interest, depreciation and 
taxes but not including any pro- 
vision for federal undistributed 
profits tax. This compares with 
net earnings of $339,585.42 in the 
second quarter of 1936. 


Bendix Reports 
$800,000 Profits 


CHICAGO.—Report of Bendix 
Aviation Corp. and subsidiaries 
for quarter ended June 30, 1937, 
shows a net profit of $825,453 
after all charges, or 39 cents a 
share on 2,097,663 shares (par $5) 
of capital stock. This compares 
with $806,508 or 38 cents a share 
in the preceding quarter and $1,- 
008,740 or 48 cents a share in the 
June quarter of previous year. 

For six months ended June 30, 
1937, net profit was $1,631,961, 
equal to 78 cents a share, com- 
paring with $1,869,560 or 89 cents 
a share for the six months ended 
June 30, 1936. 

Net profit for 12 months ended 
June 30, 1937, was $2,787,892 after 
surtax, equal to $1.33 a share 
against $3,422,298 or $1.63 a share 
before surtax for the 12 months 
ended June 30, 1936. 


Federal Reports Profit 


DETROIT.—Federal Motor Truck 
Co. and subsidiaries report for six 
months ended June 30, 1937, profit of 
$78,857 after charges. ahd deprecia- 
tion, but before federal income taxes 
and surtax on undistributed profits, 
comparing with profit of $123,095 in 
first half of 1936. 





Chrysler’s First Half 


Operations in Detail 


NEW YORK.—Study of the, 
Chrysler Corp.’s first half report 
shows that while production and 
sales were higher than 
corresponding period of 1936, 


and labor materially decreased 
the ratio: between sales and cost| 
of sales. 


1937 
$409,688,254 
349,645,956 


$60,042,298 
704,060 


Total income 
Expenses 
Interest 
Federal income taxes, etc.... 


Net profit 
Common dividends 


$12,223,447 


and current liabilities at $63,310,- | 
in the| 859, 
in-| sets of $131,586,168 and liabilities 
creases in the costs of material| of $45,704,372 as of June 30, 1936. 


$60, 746, 358 
25,574,442 


*7,714,662 


$27,456,609 
15,233,162 
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U.S. Tourists Yield 


$25 Per Canadian 
TORONTO, Ont. (UTPS). 
| —It is estimated that the 
tourist trade, almost en- 
tirely made up of American 
automobile tourists, will 
mean an additional revenue 
to Canada this year of $25 
for every man, woman and 
child in the dominion. 
Approximately 41 per cent 
of every dollar spent in 
Canada by the American 
tourist goes for hotels or 
other lodgings or to res- 
taurants. No less than 3,000 
American motor car tour- 
ists daily visit the Dionne 
quintuplets, at Callandar, 
Ont., or close to 100,000 each 
month. 


Current assets as of June 30, 
1937, were listed at $151,100,855 


compared with current as- 


Consolidated income account 
for the six months ended June 30, 
1937, compares as follows: 


1936 
$358,634,899 
292,224,109 
$66,410,790 
381,884 
$66,792, 674 
25,656,704 
82,766 
*11,579,468 


1935 
$295,569,896 
251,187,188 
$44,382,708 
685,963 
$45,068, 671 
20,657,928 
2,223,336 
3,528,098 


645 


Packard’s Net 
Shows a Gain 


For First Half 


$18,659,309 
3,249,245 | 


$29,473 736 
10,785,977 


$18, 687, 759 


$15,410,064 


*Includes federal surtax on undistributed profits. 


Consolidated balance sheet of Chrysler Corp. and subsidiaries as of 
June 30, 1937, compares as follows: 

1937 
$53,841,705 
73,145,075 
12,350,201 

9,098,357 
12,150,626 
44,356,596 


ASSETS 
*Land, bldgs., 
Cash 
Marketable securities 
Bills of lad. drafts 
Notes and accounts rec. 
Inventories 

Goodwill 

tOther assets 

Deferred charges 


eq., 


Total 
LIABILITIES 
Stated capital 
Serl. bank notes payable... 
Accounts payable 
Notes payable 
Accrued interest, taxes, etc. 
Federal, state and foreign 
income, excess profit and 
undistributed profits tax.. 
Reserves 
Capital surplus 
Earned surplus 


Profit Reported | 
By Federal Mogul 


DETROIT.— The Federal Mo-| 
gul Corp. has reported for the six) 
months ended June 30 a net profit 
of $256,854, after all charges but | 
undistributed surplus surtax. This 
is equal to $1.51 a share on 169- 
732 shares of no par capital stock 
outstanding. 

This compares with net profit 
of $226,085 or $1.46 a share on 
154,720 shares in the six months 
ended June 30, 1936. 


For the quarter ended June 30 
net profit, based on comparison of 
six months and first quarter re- 
ports, was $160,084 or 94 cents a 
share, against indicated profit for 
the 1936 second quarter of $131.- 
833 or 85 cents a share on the 
smaller capitalization. 





CCC Report Reveals 


Record Six-Month Net 


BALTIMORE. — The semi -an- 
nual report of Commercial Credit 
Co. for the six months ended 
June 30, 1937, shows receivables 
acquired during the six months 
ended June 30, 1937, were $496,- 
196,919, the largest of any six 
months period in the history of 
the company, compared with 
$402,459,870 for the same period of 
1936, and were $883,245,467 for the 
12 months ended June 30, 1937. 


Net income from _ operations 
available for consolidated interest 
and discount charges for the six 
months period of 1937, after 
charging off or providing ample 
reserves for doubtful items, was 
$10,235.279.89, compared with $6,- 
953 004.51 for the six months 
; period of 1936, and was $19,793,- 
-611.66 for the 12 months ended 
June 30, 1937. Consolidated in- 
terest and discount charges were 
earned 6.35 times for the six 
months period: of 1937, compared 





954,639 


Ra iste Syke Nib 50 $213,794,860 


1,251,783 


8,760,598 
14,938,485 
26,028,516 
87,755,340 


$213, 794, 860 


DETROIT. — Net earnings of 
Packard Motor Car Co. for the 
six months ended June 30, 1937, 
$48,008,552 | amcunted to £3,819 057 after taxes, 

65 285,978 | depreciation and all charges. This 
6,242,124 compares with net earnings of 
7,919,953 %2520,128 for the first six months 
3.878 955 | of 1836. 

24,559,733 Net earnings for the first quar- 
1, ter of 1937 were $2,610,702 and for 
10,869,019 | the second quarter $1,208,355, the 

2,407,211 smaller profits for the second 
quarter being due principally to 
risiz labor and material costs 
and to closing the factory at times 
while labor adjustments were be- 
ing effected. Net earnings for the 
27,277,563 first and second quarter of 1936 
9,800,000 were respectively $1,248030 and 

441,472 | $2,272,028. 

Directors will consider dividend 
action when in the near future 
‘he 1937 expansion program will 
be comp'eted. A dividend of 15 
cents a share, amounting to $2,- 
2-0 000, was paid Apr. 17, 1937. 


1936 
$50 475,282 
67,696,659 
14 604,488 
8,008,168 
10,553,404 
30,723,450 
1 
8,134,743 
1,982,572 


1935 
559 


1 


$192,178,767 $169,171,526 


1g 
$21,571,955 $21,661,630 
15,000,000 


1,050,734 


11,768,326 
15,887,414 
24,715,227 
84,299,800 


4,550,118 
11,010 784 
24,719.019 
54,710,940 


$192,178,767 $169, 171, 526 


Bar Sunday Trucking 


MONTREAL.—Motor trucks will 
not be permitted to convey merchan- 
dise of any description on highways 
over the province or on city streets 
on Sundays in future, 


with 8 21 times for the six months 
period of 1936, and were earned 
7.31 times for the 12 months ended 
June 30, 1937. 


| profits, 


| $10) 


Is Shown 


TOLEDO.—Statement of Willys- | « 


Overland Motors, Inc., and sub-| 


sidiaries, for period from date of | 
reorganization October 8, 1936, to 
May 31, 1937, shows a net profit | 


of $504,541 after all charges ex- | 


surtax on_ undistributed 
equal after dividend re- 
quirements on 320,789 shares (par 
of 6 per cent cumulative 
convertible preferred stock, out- 
standing at close of period, to 18 
cents a share (par $1), on 2,046,- 
207 shares of common stock. 
ble preferred stock, outstanding 
at close of period, to 18 cents a 
share (par $1), on 2,046,207 shares 
of common stock. 

Consolidated balance sheet of 
May 31, 1937, shows current as- 
sets, including $2,465,818 cash, 
amounted to $5,928,982 and cur- 
| rent liabilities were $2,603,189. In- 
ventories amounted to $2,934,980. 

Total assets as of May 31, last, 
| were $17,209,200; capital surp‘us 
was $8 938,961 and earned surp‘us 
was $412,952. 

Capital stock consists of 320,789 
shares (par $10) of 6 per cent 


U.S. Steel Nets 


$3.43 on Common 


cept 


its in- 
state- 


DETROIT. Leading 
dustry in second quarter 
ment, the U. S. Steel Corp. this 
woek reported a net profit of 
$3.43 a share on common stock, 
against 75 cents a year ago. 

Net income for the _ second 
quarter of $10,022,874 was re- 
ported by Bethlehem Steel Corp., 
which paid a dividend of $1.50 a 
share for the second quarter, as 
|compared with $1 a share paid 
on June 15 and with $1.50 a share 
December, 1936. 

Jones & Laughlin Steel, like- 
| wise affected by a strike and in 
eddition hit by April floods in 
the Pittsburgh area, earned $1.65 
® common share compared with 
15 cents last year. 


n 





AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JULY 30, 1937 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


Last Sale 
July 30 July 23 


1937 


NEW YORK High 


Low 





68 
30g 
18/4 
20/2 
945% 
43% 
44, 
10%, 
9, 
145%, 
11244 
44 
46 
56¥% 
6074 
6575 
2! 6 
6% 
201 
162 
357 
38/4 


Allis Chalmers Mfg. 
American Chain 
Auburn Auto 
Bendix Aviation 
Beth. Steel 

Boln A. & B. 


41%, 
62, 
51% 
48! 
38! 
26 
20%, 
24% 
445 
12% 
37%, 
47%, 
21% 
9 
34, 
21 
20 
13% 
287, 
287, 
79 
43% 
72% 
167% 
333 
375 
416%, 


291/, 
40% 
39 
33% 
27% 
171 
10's 
16, 
25 
7% 
29 

5 
272 
16%, 
3% 


Briggs Mfg. 

Budd Mfg. Co., E. G 
Budd Wheel Co. 
Chic. Yellow Cab (1) 
Chrysler 

Clark Equip. 
Cleveland Gr. Br. 
Collins & Aikman 
Com. Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 

Electric Auto Lite 
Electric Storage Bettery 
Evans Products 
Federal Mctor 
Firestone T. & R 
Gabriel Co. 

General Elec. 

General Motors 
Glidden 

Goodrich, B. F. 
Goodyear T. & R 
Gral:am-Paige 

Hayes Body Corp. 
Houdaille-Hershey B 
Hudson Motor 
Hupp Motor 

Inter. Harvester 
Jobns-Manville 
Kelsey-Hayes W. 


11342 





22! 
7%, 


327/s 





58Y~ 
561 
4% 
30, 
47 
27%, 
46), 
35 
3% 
15, 


Ludlum Steel ... 
Mack Trucks (1) 
Marlin Rockwell 
Midland Steel 
Motor Products 
Motor Wheel 
Murray Corp. 
Nash-Kelv. 

Pacific Mills 
Packard 

Raybestos Manhatten 
Reo Motor . 
Republic Steel Corp. 
Socony Vac. 

Sparks- Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Det. 
Timken Roller Bear. 
U. S. Industrial Alcohol 
U. S. Rubber 
West’hovse E. & M. 
White Motors 

Yellow Truck 


Last Sale 


NEW YORK July 30 July 23 


351/> 
464g 
41%, 
405%, 
36), 
22 





Axle y 
Kas a a 6242 


CHICAGO 


Asbestos Mfg, 

Bendix Aviation 
Borg-Warner 
Houdaille-Hersey B . 
Modine Mfg. 

Perfect Circle 

Pines Winterfront 
Woodall Industries 


DETROIT 


Federal Mogul 


Hoover Ball Bearings 
Timken- Detroit 


| Half- Million Net Profit 


by Willys 


cumulative convertible preferred 
stock and 2,046,207 shares (par $1) 
of common stock. 


First Half Net 
Totals $1,174,518 
At Studebaker 


SOUTH BEN D.—The Stude- 
baker Corp. had net earnings of 
$1,174,518 in the first six months 
of 1937, or 54c on each of the 
2,187,838 shares outstanding, ac- 
cording to Paul G. Hoffman, 
president. This compares with net 
earnings of $1,004,829 (46%c per 


| share) in the first half of 1936. No 


re-erve was set up either year for 
tax on undistributed earnings, 
Hoffman said. 

Earnings for the quarter end- 
ing June 30 were $475,058 com- 
pared with $900,175 in the second 
quarter of 1936. Sales for the 
quarter were 30,293 passenger cars 
and trucks for $22,216,310, includ- 
ing parts and accessories, com- 
pared with 26,394 for $19,422,067 in 
the same period of 1936. 

Current assets amounted to $19,- 
401,182 against current liabilities 
of $7,049,197, a ratio of 2.75 to 1. 
Cash was $8,912,616 compared with 
$8,375,618 on June 30, 1936. 


Stewart-Warner 
Reports Profits 
yart- 


CHICAGO.—Report of Stew 
Warner Corp. and_ subsidiaries 
for quarter ended June 30, 1937, 
subject to audit and year-end ad- 
justments, shows a net profit of 
$700,664 after depreciation and 
normal! federal income taxes, but 
before federal surtax on undis- 
tributed profits, equal to 56 cents 
a share on 1,241,847 shares (par 
“5) of capital stock. 

his compares with $841,257 or 
67 cents a share in preceding 
quarter and $622,035 or 50 cents 
a share in June quarter of previ- 
ous year. 

For six months ended June 30, 
last, net profit was $1,541,921 


| equal to $1.24 a share comparing 
| with $1,054,362 or 84 cents a share 
| in first half of 1936. 


‘Motor Products 


Earns $751,405 


DETROIT.—Motor Products 
Corp. in the quarter ended June 
30 had net profit of $751,405 after 
interest, depreciation, federal and 
Canadian income taxes and sur- 
tax on undistributed profits, equal 
to $1.92 a share on 331,254 shares 
common. 

This is comparable to $703 467 
or $1.80 a share in the preceding 
quarter and $531,423 or $1.36 a 
share in the June quarter of 1936. 

Net profit for six months was 
$1,454,872 after charges and taxes, 
including $240,000 provision for 
surtax on undistributed profits, 
equal to $3.72 a share, as against 
$805,898 or $206 a share in the 
first half of 1936. 


a “a Casings 
Increase in Canada 


MONTREAL. — Accounting for 
more than half of the Canadian 
June export of rubber and manu- 
factures, pneumatic tire casings 
increased to $747225 from $551,- 
488 in June, 1936. There were 68 
markets. the chief of which were: 

New Zoealand $94,403; British 
South Africa, °69,228: Brazil, $53,- 
414: Straits Settlements, $45,483; 
Venezuela $37,965; Sweden, $34,- 
557 and Colombia, $31,444. Boots 
and shoes of rubber were worth 
$280,380, compared with $224,734, 
the bulk of which went to the 
United Kingdom. Total exports of 
rubber and manufactures were 
worth $1,405,808,. compared with: 
$1,108,123. 





MORE HELP FOR DEALERS 
~ON USED CARS,TOO! 


Chevrolet is now making the industry’s first 
broad, scientific approach to the used car prob- 
lem. With a national organization absolutely 
paralleling its new car organization in size and 


managerial ability, Chevrolet dealers are assured 4 sow wastTEn o& LUte 
CHEVROLET 


of real practical help in handling the used car (iiinia Ginn ot 6 aks Cink 
The modern car for the millions, that 


department re) their business. oe the millions like best of all. 


Chevrolet realizes that “as go used cars, so go 
new cars” and it is using modern methods to 
help its dealers in this vitally important field of 


modern motor car selling. 


CHEVROLET MOTOR DIVISION, Genera! Motors Sales Corporation, DETROIT, MICH. 


NEW MASTER CHEVROLET 
(Complete Line of 6 Body Types) 


Winning ever-increasing demand 
among buyers in the lowest 
price range. 


NEW CHEVROLET TRUCKS, 
AND COMMERCIAL CARS 


America’s first choice for more power 
per gallon—lower cost per load. 


A CONTRACT WITH THREE 
DEFINITE ADVANTAGES 


1. Cooperative assistance. 


2. Stability. 3. Profit. 


CHEVROLET —-~— 


oj YOU HAVE FRIENDS 


fy 
OLET FRAN 


WHEN YOU HAVE THE Qey)! 





